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Throughsocial and digital mediandhandson experiential learning &n inperson evenaimed at a diverse audience
we usdl strategic methods t@ncourage Bw and existindiuntersto return to the sport in 2022.

These strategies were used to fill knowledge gaps, promote our@mew licenseoption andwork with and elevate
our partnership witithe Hunters of Coloorganization in Michigan

Campaigrgoals

wRetain 20% of new hunting customers and apprentice émtRetairMentored Youth Hunting Prograand hunter

education participants from 2021.

wGet 10% of hunting customers to sign up for atgnewal. Motivate new license buyers with lookalike audiences.

Metrics

We placed ads on social media channels and hosted an event with Hunters of Color to gather phaotoseasd

visibility of hunting activities in the Detroit area. Due to the nature of that event and a new licensing syskem (i
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yet have analyticfor tracking purchases, we were unable to obtegturn on investmentndrevenuefigures This issue
is being addressefr the nextiteration of the platform, but those conversion metrics are unfortunately unavaildbte

this grant period

Tactic Sperd Revenue ROI
Educational campaign meant to

Hunters of Coloevent $901.41 N/ A increase awareness.

Staff salary and fringe benefits $16,196.16 * *

DNRc venisonsocialads $3,500 * *

DNR¢ auto-renewalsocialads $3,000 * *

DNR¢ seasonsuccesssocialads $10,000 * *

TOTAL CAMPAIGN $33,597.57 * *
*Pleaseseé a SUNA Oa¢ aSOUGA2Yy 1062@0S F2NJI SELX I yF{iA2y ®

Campaign Impressions| Clicks CPC

DNRc venisonsocialads 1,091,230 16,375| $0.21

DNRg auto-renewalsocialads 826,316 12,891, $0.23

DNRc¢ seasonsuccesssocialads 2,915,236 31,962 $0.31

TOTAL CAMPAIGN 4,832,782 61,228 $0.27
Call toaction

We encouragegeopleto check out resources that cédmelp make their hunt successful. We asked them to learn more
about hunting in Michigan and provided links and calls to purchase a hunting license arrér@uotheir licenses for

future years.
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Futureefforts

Due to overwhelmingly positive feedbaftk our Hunters of Color eventve are planning to holthe nextonein 2023
bringing in partners to cohost. This will allow the event to have more educational opportunities, vendors and
demonstrationgo reach even more potential hunters, retain those wesably have and get batkosewho might
remember their love forthsporto @ GNBAY3a (GKAy3Ia (KSe KI@SyQi R2yS Ay

Targetaudiences

The target audiences for the campaign were lapsed and new hunters throughout the state. We also targeted individual
who have purchased in the lastfew yearslziT RARY QG Ay GKS LINBGA2dza &SI N®» ¢K
remove individuals who were already served ads and purchasiegnse

We also sought to engage with nontraditional hunting audience® fucban backgrounds by hosting an event with a
local groupinviting those individuals to come out and experience what hunigigke in an encouraging way.
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We've added select hunting licenses to our auto-
renewal program. Setting up auto-renewal is
easy and you'll never miss a day of the season.
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Auto Renewal Date: 03/01/2023

Il Species

12:00 AM - 03/31/2023 11:58 PM
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michigan.gov/dnrlicenses
Michigan DNR eLicense Learn more
Hunting and fishing licens...



