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RBFF

RECREATIONAL
BOATING & FISHING
FOUNDATION

RBFF’s mission is to implement an informed, consensus-based national
outreach strategy that will increase participation in recreational
angling and boating and thereby increase public awareness and

appreciation of the need to protect, conserve and restore this nation's

aquatic natural resources.
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Fishing Participation
Up in 2022
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Participation Strong

12.7M Youth 19.8M Female 5.1M Hispanics  4.5M African American

Up 2.7% Up 2.1% Highest on record Up 8.2%

Source : RBFF & The Outdoor Foundation, 2022  Americans age 6+



New & Reactivated

4.14M Returning

2021 2022 2021

‘ % I t B I I Source: RBFF & The Outdoor Foundation, 2022  Americans age 6+

2022

&

Newcomers Increasing

4.14 million went fishing for the first
time in 2022

®

More Anglers Returning

10 million anglers returned to the
sport in 2022 after lapsing out



Attrition Down YOY
but Still an Issue
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More likely to improve how
consumers feel about the

brand in the long term.

More likely to choose
the brand.

Ipsos, Women in Advertising, 2021



Women are the gateway to the greatest
growth in fishing and boating participation

54% 70-80% 85%

of households say of all consumer of sons participated in
mom does most of spending decisions are fishing with their

the activity driven by women mothers, compared to
planning 71%who participated

with their fathers

Pew Research Center, Nielson

63%

of daughters
participated in fishing
with their mothers,
compared to 45%who
participated with their
fathers

Outdoor Industry Association, Outdoor Participation Report, 2016. Highlights of Angler R3 Literature, AREA page
& RBFF Report, 2016. 011



In May 2022, RBFF partnered with
lpsos to conduct a study to
understand the benefits, behaviors
and barriers female anglers

experience.

©RBFF

IDENTIFYING WHAT GIVES
FEMALE ANGLERS AN ‘EDGF’

“| just think that women who fish have something “I think women that don’t fish tend to be more
in them...to fish you have to have patience and anxious and | feel like they have a harder time

_. you_ have to have um...it’s just.a Spil:’it that’s . ___________________________relaxing and being able to clear.theirmind, fishing . ____________

different.” | is one of those things that kind of keeps you and
helps you to be at peace with nature.”

“I just think that women who fish have something
in them...to fish you have to have patience and
you have to have um...it’s just a spirit that’s
different.”

"Dear Fishergirl, You're doing great. Read a book about fish and learn the differences
between the species in your area. Use circle hooks so you don't hurt the fish you
catch, and try to avoid using live bait, unless you're planning to eat your catch. This
goes for everything in life - if boys tease you, or some man says you can't do that,
prove them wrong! You can do whatever you want to do, and anyone can catch a
fish! I'd want to see the girl keep up with her hobby and enjoy doing it..” —Active
Angler

75% Mental / 25% Physical
Anglers see fishing primarily
as a mental sport but
recognize that there are
physical aspects embedded in
the idea of needing strength
to reel in larger sportfish or
getting a boat off the trailer.




Women find the most confident,
patient, and resilient versions of

themselves on the water

Active female
anglers are 25%
more likely to say
their health is very
good compared to
non-anglers.

Active female

anglers are 27% more

likely to be satisfied
with their lives than
non-anglers.

Active anglers are
24% more likely than
non-anglers to say
that setbacks don’t
discourage them.

1in 5 active
anglers say fishing
makes them feel
like they can do
anything they set

their mind to.




s
Find Your Best Self on the Water

Marketing Campaign ]







Campaign
Ecosystem

Find Your
Best Self on

the Water







“Finding ways to Incorperate activitics
like fishing into my daily life make me

a much happier, healthier person.”

How Fishing

Helps Her Be A
Better Leader



Vanity Fair
Integrated Partnerships

QUGG L o ter 2

VANITY FAIR TAKEMEFISHINGorg



HYPEBAE
Integrated Partnerships

hypebae #% Follow Message ces

22,373 posts 1M followers 39 following
hypebae

Hypebae

Get the latest news in women's fashion, sneakers and more.
Follow @hypebaebeauty for beauty content.
linkin.bio/hypebae

Culture Music

Lifestyle + Art Style Feature

©RBFF



YouTube Shorts
& Hulu

Find your power Find your drive

IR TAKEMEFISHINGorg

Scroll to find places to fish

Find your best self Dyers Lake
on the water. Co Rd 30

But first, find some water Schroeder, MN 55613
0000




Influencers
Social Media Partnerships

We are partnering with 20+ influencers to
share the benefits of fishing and boating with
their online communities on Instagram,
Tiktok and YouTube.

We are participating in TikTok Creative Exchange
Program

page
22



Blog & Social
Content

10 MENTAL
HEALTH
AWARENESS
MONTH
ACTIVITIES

TAKEMEFISHINGorg .

TAKEMEFISHING:org

Confidance™
‘Caught Daily.

to Rule

e -

the World.

Power.

page
023



Amplifying the Campaigng|



If we get women to participate
at the same level as men, we’ll
grow the sport overall by 26%

| ©RBFF



Your help in spreading this campaign will
inspire every woman in the nation:

To discover
To challenge the self she

To try
something

can become
- herself

on the water




Amplifying the Campaign
Video

60 Second Video Link

TAKEMEFISHING.org

30 Second Video Link

Play (k)

4 P Pl ) 059/1:00

Find Your Best Self on the Water 2023 Ad :60

| ©RBFF pase


https://www.youtube.com/watch?v=7V9S0Nkkn_k
https://www.youtube.com/watch?v=RY1EOlI8hjs

ABILITY TO MANAGE STRESS
TN : o o ol e
Amplifying the Campaign e

Infographics el g Lo b

What keeps active female | * Social connection
anglers coming back to e The challenge

What’s Underneath the | s the sport? e Link to nature
Wave of
Women Fishing

80% of female anglers
do not feel gear

or apparel is designed
Female with women In mind,

Women represent an important emerging audience for the fishing Industry. To grow this : anglers

demographic, the Recreational Boating & Fishing Poundation (RBFF), In partnership with . “..":.“‘::';,.":‘.2..‘“: \ ”
global market research firm Ipsos, conducted research among active, lapsed, and non-angler oo /’l -
women 1o understand active female anglers’ mindset and drivers, and what challenges exist

o Increasing participation,

HAPPY AND GRIT Women who fish have

Active female anglers are significantly greater

CONFIDENT ¢ 1out of 4 active female snglers say SRS SNy - grit, confidence

; non-anglers to understand fishin
fishing makes them feel Fea they can hotags peace, cal jety, . andi::;f-es:zx:ln
do anvthing they s&t thas minds to and helps lower stress, than .
Mindset of active female anglers: B0 BTYThing thay Sot Shalr finds o / S |

Active female anglers are ( //

significantly more hikaly 1o manage o
challenges and rebound from N h

setbacks.




Amplifying the Campaign
Print Ads

On and off the boat she flies, . ol R -

her confidence is soaring high,

Ambition guides her

With her gaiter on,

a force of nature on the rise, . e SO

and hor waders on,

she can tackle \ to lakes and ponds ¥ -i

anything at dawn

and far beyond.

PRKANS 4 &

ARKANS 4

Women who fish have significantly greater grit and confidence
than woman who don't. Find your baal aalf on the water




| Find Your Best Self

Women who fish have more...

&»
HAPPINESS

g : it va ' : >3 11n 4 women who fish say it helps them manage their moods Women who fish are more llkely to say that setbacks don't

*ind Your

and long-term stress. discourage them.
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the Water )@ O\ PATIENCE HEALTH

Almost half of women who fish say fishing teaches them Women who fish are more llKely to say their health is very

. BestSelf om

patience. good.

When you cast off, you never
know what you’ll reel in. Research
shows the real catch isn’t
something you can hold or see -
but something you can feel.

:
';l r'\‘—“f.m‘:f—_j'_‘ -
v

wsuwn

A

| V.* Mmm,

iif“fl

— 1 In 5 women who fish feel like they can do anything they set their mind to.

a
"

page
‘ % RBFF Email jmartonik@rbff.org to download the resources. 030


mailto:jmartonik@rbff.org
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State R3

Don't miss out on another fishing
opportunity

lowa I rn t Of Natural Take advantage of the warmer weather!
Are you ready to go fishing?

< Resources @ e X

. Paddie lowa waters, <‘:a'tch fish #, & WIN prizes!
(v 10 programs in 2023 L e
In O states: FL, IA, KS, MD, NV, PA, - ADDLER el .
TN, TX (2), UT WAY TO PRIZES Eidis DLE

-y PA
| N —
e —
)\ o g WK
’g'f " g "f- . 1‘; > A

.~

II'<-L V L
| YES,TSTIME! |
Drocess next year?

I"S FAST, ITS EASY.
'S MORE TIME IN THE OUTDOORS.

» »
>
- -

—

_—
g"h

GET YOUR HOOK N' PADDLE
PASSPORT TODAY.

No te pierdas
los momentos
que importan.

(v $207,000in grants
Over S439K in total funding support

| ©RBFF



George H.W. Bush Vamos A Pescar™
Education Fund Grants

@ 16 grant programs in 2023
In 8 states: CA (5), CO, FL (5), OK, RI, SD,
TX, VA

(V) Over $109,500 in grants
Approximately $221K in total funding

| ©RBFF e



Boat Registration

Reactivation Program

Vincent, your boat registration has expired:

g Registration Fee Due: $33.00 PIN 82991947
g Boat No. Make Year Length
OH5701BS BOMBARDIER 1996 14

TAKEMEFISHING org

REGISTER YOUR BOAT TODAY! 000-000-0000

sors  T1P1 148781-1-1-1 15
% Vincent McCaughey

115 Dayton St Apt 320
+ + Hamilton, OH 45011-1952

Please detach and return with payment,

i

TAKEMEFISHING org

R 11 PR R L PP S

Renew now to receive your new registration.

Ohio Dept. of Natural Resources
Division of Parks & Watercraft
2045 Morse Rd Bldg A-1
Columbus, OH 43229-6605

L0 T T A T PR P L L L TR

If you have changed your address or sold your boat, see back for details.

3 £ASY WAYS To ZENEW.

1. Renew online: Go to watercraft.ohiodnr.gov/onlinerenewal
and follow the instructions.

2. Renew by mail: Return the remittance slip above along with a
check or money order for the registration fee due in the enclosed envelope.

3. Renew in person: Visit the nearest watercraft registration agent.
For a complete list of agents and locations, go to
watercraft.ohiodnr.gov.

Questions? Call the Division of Parks & Watercraft at
1-877-4BOATER.

SCAN THE BARCODE
TO GET STARTED Ok E-!

ENToY orflo's
WATEZWAYS!

Sample Letter

| ©RBFF

ol
é&‘gokﬂp
And get back
on the water!

RENEW ToDAY . \
ENJOY cvsToM STATE'S

WATEZWAY'SI

5, "

THZEE EASY WAYS To 2ENEW:

IN Pe@gsSoN

Find and visit your nearest
registration location.
(Location URL)

ONLINE MAIL

Renew here. (URL) Your
registration decals will be
mailed to you, but you can
print your receipt and use

your boat immediately.

Return the renewal notice
you received by mail and a
check or money order for the
registration fee.

Put your boat back in the water
and put more fun in your life.

d ea

Sample Email

Register your boat so you can get back on the water

while the fish are biting.

TAKEMEFISHING org

www.takemefishing.org
Renew your registration.

And get back on board today.

STATE AGENCY
LOGO HERE

Sample Facebook Ad

page
034



Mobile First Catc

North Carolina W ildlife Resources Commission

Mobile First Catch Center
[—’:ﬂ TAKEMEFISHING org
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| Regional R3 Partnerships

(vj  NEAFWA completed

(V) MAFWA & SEAFWA
wrapping up
(\)  WAFWA in progress




| Regional R3 Partnerships

OPEN FOR
PUBLIC FISHING

|
ity

FISHING LICENSE REQUIRED IF AGED I6 OR OLDER.
VT WWHIOMDNL GOV
FOR 1WA FSHING MAPS,LANS AND LICENSES.

PLEASE FOLLOW IOWA‘?ISHING REGULATIONS

FISH SPECIES DAILY LIMIT

BLUEGILL 25

(RAPPIE %

(CHANNEL CATFISH 8

LARGEMOUTH BASS e
Feleasing biss backintothis waterbody helps maintain bealthy ish populaions.

FSHING LCOISE REQUIREDIF AGED 16 R OLDER.
Vst wow oeado g o lowa fbing maps,Lowsand icenses

s s ()

»
PLEASE DO
NOT FEED Q
THE DUCKS %’
OR GEESE

Why we do not feed the ducks or geese.

o.‘ Ankeny




| Regional R3 Partnerships
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Resources
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Resources

Tips & Case Studies for

v Working with Social
Media Influencers

An RBFF State Agency Webinar

P Pl o) 005/1:0235 @ o (=& O

‘,;» ARKANSAS RECRUITMENT, RETEN‘I'IONANDRCTATIONACTIONPLAN - Tips and Case Studies for Working with Social Media Influencers | State

__THE FUTURE OF CONSERVATION - - RCICRCIIRLE
-.AND-OUTDOOR RECRE ATIUN st &
INARKANSAS-" B Y

i A

Wwww.agfc.com/r3 ¥ TabbiKiniof
PPl O 00175947 - introducti. > @@ EICREnOfanE [ Find webinars in our Resource Center.

page
40

Webinar: Insights on R3 Planning


https://www.takemefishing.org/corporate/resource-center/webinars-workshops/rbff-webinars/

Take Me Fishing You Tube Channel Conservation through Fishing a...

RESOU rces Take Me Fishing - 1/ 8 X
o — ~ .
Videos All You Need to Start Fishing\How to Fish ~ : L '
~ Fishing Happens Here!
| Take Me Fishing :
i@ Fishing Conservation
Basics
¥ Take Me Fishing
di How to Reduce Plastic
Purchase a fishing license - Use :
‘ Take Me Fishing
> O 023/348 How Fishing Licenses
| Help Conserve Our...
‘ Take Me Fishing
How Fishing Licenses
Help Conserve Our « s T
P Pier Fishing for
Waterways F
Beginners
Play (k)
T e Play (k)
< PSR P> Pl o) 000/239 page
41

How Fishing Licenses Help Conserve Our Waterways

Pier Fishing for Beginners



https://www.youtube.com/channel/UCd1jEmFYFXuklsSBrI-7_lQ

Resources

Steps to Create a Digital Marketing Campaign

TAKEMEFISHING org

10 STEPS
TO CREATE
A DIGITAL
MARKETING
CAMPAIGN

EXAMPLES FROM STATE AGENCIES

e -‘m '{:"
N§
= \\';'

A}
™~ N
K b
2 )
. TN
i i \
4\ ¥ SN\ N
'.'s lh
SN A=t

%
P
\
=
5
S
: y

Examples of
Creative Assets and
Additional Information

from State Agencies

Creatve from campaigns can be found here.

Case Studies per Campaign:

* Arizona Game & Fish Department case stody

r )
| ™3 | TAKEMEFISHING org
)

page
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Resources

Guest Blogs

POPULAR BLOG TOPICS:

4 WAYS TO PARTICIPATE

IN LATINO
CONSERVATION WEEK

BY CLAUDINA HANNON 07/10/2023

List of ways to participate in Latino
Conservation Week by getting
involved with a local cause,. ..

READ MORE

FAMILY FISHING HOW TO FISH
BOAT REGISTRATION

THE 8 BEST NATIONAL
PARKS TO VISIT IN
SUMMER

BY JEFF BOGLE 07/07/2023
Here are the 8 best National Parks

to visit in summer, each with
phenomenal natural features, ...

READ MORE

FISHING LICENSE

SUMMER FISHING TRIP
PLANNING TIPS FOR
BEGINNING ANGLERS

8Y DEBBIE HANSON 07/05/2023

Summary of summer fishing trip
planning tips for new anglers. Key
tips for planning a fishing trip tha. .

READ MORE

E FUN, BE SAFE,
ID CROWDS - JULY
BOATING IDEAS

N SCHULTZ 06/28/2023

itter where or how you boat,

July 4™ boating ideas will
ou enjoy our national holida...

MORE

5 WAYS AN OUTDOOR
LIFESTYLE CAN BENEFIT
YOUR HEALTH

B8Y DEBBIE HANSON 06/26/2023

List of ways an outdoor lifestyle
benefits your health. Learn how
spending time outdoors can boost. ..

READ MORE

page
043




2023 State Marketing Workshop
Houston, TX

Tuesday, Feb. 28 at 8:45 am

GET RID OF THE
[IJTO ATTRACT

DIVERSE MARKETS

REPRESENTATION
MATTERS: »

Risha Grant
Diversity & Inclusion Expert

RBFF STATE
MARKETING HSMWXRBFF




@ RBFF STATE
MARKETING
WORKSHOP
February 26 - 28, 2024

Crowne Plaza Atlanta Perimeter at Ravinia
Atlanta, Georgia



r .
Questlc)ns?J

Joanne Martonik
Senior State Marketing Manager
jmartonik@rbff.org

LinkedIn:
Recreational Boating & Fishing Foundation

2 : RECREATIONAL
¥  Twitten: @RecBoatFish % BoiﬂNcgmsmNG

FOUNDATION
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