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PRESIDENT'S CORNER

Fighting the Good Fight
i By Nels Rodefeld, Oklahoma Department of Wildlife

Each Saturday this fall, thousands of football fans filled the stadiums at Oklahoma State and the University of
Oklahoma. The fans were waiting on one thing — the final score of the game. There are fewer than 100 players who
actually go onto the field in any one game, but there are hundreds of thousands of people hoping and praying that
those players will do the right thing on the field.

| can see the same parallels in our jobs at fish and wildlife agencies. There may be millions of hunters and anglers
out there, but there are only a privileged few of us down here in the trenches fighting the good fight to provide the
most opportunities to the most people in the outdoors. Think about this: How we perform our duties makes a
difference in how people participate in the outdoor traditions.

What an honor it is to be able to play a role in how people enjoy the outdoors. Just like that football game, there are
millions of people waiting to see how we perform our duties as conservation communicators. Our contributions to
agency decision-making and the outcome of our projects have an impact on their lifestyles.

A great example of this is Oklahoma’s new bear season. My colleagues and | played a big role in how this inaugural
season was perceived in the minds of non-hunters and how the new regulations were explained to new bear hunters.
The new bear season was on the lips and the minds of hundreds of thousands of Oklahomans, but it was just a
handful of us who wrote the news releases, shaped the policy, compiled the magazine articles, spoke with the media,
built the Web site and communicated about this historic event.

Being a player on a big stage can be frustrating. The challenges are many, the stakes are high and pressure can be
intense. But like many of you, | love what | do and am confident that we are making difference every day.

Now when is the next kickoff?

Nels Rodefeld
President

NATIONAL NEWS

AN
7' {
SN Fish, Wildlife, Climate Change and a New Conservati  on Legacy
W By Tom Strickland, Assistant Secretary for Fish, Wildlife and Parks, U.S. Department of the Interior;
and Sam Hamilton, Director, U.S. Fish and Wildlife Service

For more than a century, America’s hunters, anglers and explorers of the outdoors have been among the first to warn
the nation of threats to the great landscapes and wildlife of our continent. And since President Teddy Roosevelt —
himself an avid hunter — established the world’s first wildlife refuge at Pelican Island in Florida, they also have been
the first to respond.

Today, climate change poses a new threat to our nation’s land, fish, wildlife and water. And, once again, America’s
outdoor enthusiasts are among the first to witness its effects. Hunters are seeing wildlife migration patterns shift
because climate change has affected the location and abundance of food supplies; anglers are seeing fish
populations dwindle as river and lake temperatures rise; and boaters are seeing rising sea levels overtake wetlands
and marshes near coastal communities that are vulnerable to floods and hurricanes.

For too long, the impacts of climate change have been clear to Americans who live and recreate on the land, but
nearly invisible in the priorities and policies in Washington, D.C.

But now, with a new administration and a growing sense of urgency among citizens, it is time for our country to rise to
the challenge that climate change poses to the places we love.

President Obama and his administration have gotten off to a fast start in changing our nation’s energy policy, in

tackling the pollution that is causing the planet to warm, and in preparing for the effects that a changing climate will
have on our world.
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Secretary of the Interior Ken Salazar recently announced that the federal department that oversees one-fifth of the
nation’s landmass - including the National Wildlife Refuge System, the National Park System, and the National
System of Public Lands - has developed a first-ever coordinated and comprehensive framework for managing the
impacts of climate change on America’s water supplies, wildlife and landscapes.

The U.S Fish and Wildlife Service plays an important and integral role in the Department of the Interior's coordinated
climate change response strategy.

The Service has released a draft Climate Change Strategic Plan focusing on helping fish, wildlife and plants adapt to
changing climates. As part of this plan, we will expand efforts to capture and store carbon in the ecosystems we
manage, such as in hardwood forests and other natural carbon sinks.

The Fish and Wildlife Service has already made great progress. For example, in partnership with the Conservation
Fund, American Electric Power Company and Entergy Inc. we have developed an innovative carbon sequestration
program in the Lower Mississippi Valley that is also restoring native habitats to bolster populations of wildlife and
migratory birds. Together we have added more than 40,000 acres of habitat to the National Wildlife Refuge System
and reforested more than 80,000 acres, sequestering 30 million metric tons of carbon over the project’'s 99-year
lifetime.

The Service will also help create a network of locally driven, solution-oriented Landscape Conservation Cooperatives
that will allow federal, state and local partners to develop shared science capacity to inform conservation actions that
help priority species and habitats withstand the impacts of climate change.

To cite an example of the visionary partnerships we plan to replicate, at Alligator River National Wildlife Refuge in
North Carolina, efforts are under way to combat saltwater intrusion from rising sea levels. We're working with The
Nature Conservancy, Duke Energy and other partners to create a management response that includes building
resilience into the land and connecting Refuge lands to other important habitats.

We are also prepared to walk the walk when it comes to reducing heat-trapping pollution by playing a key role in the
department’s broader Carbon Footprint Project.

These steps represent an ambitious Department-wide approach that acknowledges climate change is bigger than any
agency or organization. It also needs your support and input. That's why we hope you will visit a national wildlife
refuge soon and talk to our wildlife professionals about how climate change is affecting our world and what you can
do to help. We also hope you will learn more about our strategic plan for climate change and give us your feedback
at www.fws.gov/home/climatechange/.

A crisis, it is said, is an opportunity we can'’t afford to waste. Let’s tackle the impacts of climate change with
determination. Let's build a clean energy economy that creates new jobs. And let’s build a conservation legacy for
America’s future hunters, hikers, anglers, birders and boaters to enjoy for all time.

State Fish and Wildlife Agencies are the Most Trust  ed Source for Conservation
Information
By Donna Leonard, Southwick Associates

In an October 2009 survey, Southwick Associates asked anglers and hunters which type of organization they trust the
most for accurate information regarding fish and wildlife conservation. The results of the monthly AnglerSurvey.com
and HunterSurvey.com poll show that state fish and wildlife agencies are considered the most trustworthy source of
conservation information among hunters and anglers. Of the 2,771 anglers surveyed, 54.4 percent reported state fish
and wildlife agencies were their most trusted source. Of the 3,378 hunters surveyed, 50.7 percent agreed. The
second most trusted source, with 25.1 percent of anglers and 29.5 percent of hunters, was sport-fishing and hunting
non-profit conservation groups.

Other sources of conservation information were presented to hunters and anglers. Non-profit conservation groups not
focused towards fishing or hunting were preferred by 5.3 percent of anglers and 7.4 percent of hunters. Federal fish
and wildlife agencies were rated as the most trusted source by 5.0 percent of anglers and 4.3 percent of hunters.
Non-outdoor television programming and magazines ranked even lower. "The results indicate that sportsmen and
women want to hear from their state fish and wildlife agency when it comes to fish and wildlife conservation issues,”
reported Donna Leonard. “Efforts to increase conservation awareness or behavior will have better success if state
fish and wildlife agencies are involved.”
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AnglerSurvey.com and HunterSurvey.com are services of Southwick Associates, Inc. Launched in 2006, these
services help the outdoor equipment industry, government fisheries and wildlife officials, and conservation
organizations track consumer activities and expenditure trends. The information above represents only a small
sample of the vast amount of data that is available from the complete survey results. The results are scientifically
analyzed to reflect all U.S. anglers. Contact Southwick Associates if you have ideas of questions to present, or if we
can be of service.

HOT LINKS
k PDF Creator Software
Submitted by Dottie Head, Editor, The Balance Wheel

Need to convert a document to a PDF file but don’t have the software? Now you can get it for free at
http://en.pdfforge.org/pdfcreator. Simply enter your registration information, and the software will download to your
computer. It takes only a few minutes and is great for business or personal use.

PDF Calendar Site Allows User to Create Custom Cale ndars
Submitted by Liza Poinier, New Hampshire Division of Fish and Game

Have you ever needed to create a customized calendar to schedule your project? Now you can at
www.pdfcalendar.com. This is a free Web site that allows you to customize a calendar virtually any way you want.
Check it out!

Doodle.com Makes Meeting Planning Easier
Submitted by Liza Poinier, New Hampshire Division of Fish and Game

Doodle.com is a free Web site that makes planning meetings a snap. Simply log onto www.doodle.com and enter the
possible dates, times and names of those who need to attend the meeting. Participants indicate their availability and
Doodle e-mails you with the most convenient time for the majority of participants.

Facebook and Government
By Dottie Head, Editor, The Balance Wheel

Agencies that are jumping on the social media bandwagon may want to become a fan of the Facebook and
Government page on Facebook. According to its fan page, Facebook and Government is a Facebook page to
provide information on how government can best use Facebook. The site currently lists nearly 3,000 fans and
provides information and articles on agencies that are using this site.

Tracking Sea Turtles Online

Louisiana Wildlife and Fisheries recently released a female Kemp’s Ridley sea turtle and has been tracking her ever
since. She has moved around quite a bit since her release on Oct. 14. If you're interested in tracking her progress,
go to www.seaturtle.org/tracking/index.shtml?tag id=98203&full=1&lang=, or try: www.wilf.louisiana.gov. (“Track
Lagniappe” should be the first photo link that appears.)

~~ - ACI CONFERENCE UPDATE

t\ /\3
r 3 5 MarkYour Calendars NOW for the 2010 ACI Conference
LoAD [ By Dottie Head, Editor, The Balance Wheel

It's not too early to begin making plans to attend the 2010 ACI Annual Conference July 19-23 in Louisville, Ky.
Michael Gray has been hard at work selecting the site and laying groundwork for an outstanding conference. The
2010 conference will take place at the Seelbach Hilton, and ACI will have a room rate of $97 per night. Check out the
hotel’'s Web site at http://www.seelbachhilton.com/.

Michael has assembled a planning committee, and they are hard at work developing an agenda, creating a speaker
list and planning on- and off-site functions. The committee plans to distribute a survey soon to gather ideas from
members on what they would like to see at the conference.
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According to Michael, the Monday night kickoff reception will be a riverboat cruise. Other attractions near the hotel
include Four Street Live, The Kentucky Derby Museum, Churchill Downs, the Louisville Slugger Bat Museum and the
Mohammed Ali Museum.

As always, you can expect a great lineup of presenters and topics plus the fabulous annual ACI Auction. Look for
more information to come out soon on the ACI listserv and in The Balance Wheel.

SKILL BUILDING

Wounded Warrior Battalion Fly-fishing Clinics Progr am

By Jody Owen, North Carolina Wildlife Resources Commission

The Wounded Warrior Battalion Fly-fishing Clinics Program took first place in the 2008 ACI Awards’ Big Idea, Small
Budget Category.

Like many other state agencies that operate on tight budgets, the N.C. Wildlife
Resources Commission often partners with other state and federal agencies,
conservation organizations and individuals to provide more hunting and fishing
opportunities for North Carolinians of all ages and abilities.

The Wounded Warrior Battalion Fly-fishing Clinics Program is a cooperative effort
between the Commission’s John E. Pechmann Fishing Education Center, Fort
Bragg, local businesses and volunteers. The program brings fly-fishing
opportunities to soldiers wounded in combat. While the costs to operate the program
are negligible, the impacts of the program on soldiers are considerable.

Soldiers are members of Fort Bragg's Wounded Warrior Transition Battalion
(WWTB,) which was first activated in June 2007. The goals of the WWTB are to
improve the quality of life and facilitate the rehabilitation of soldiers wounded in
combat. With these goals in mind, army leaders approached Kristopher Smith,
director of the Fayetteville-based Pechmann Center, in late 2007 with the idea of
conducting a fly-fishing clinic for soldiers as a therapeutic means of getting them back outside and on the water.

The first fishing clinic, held in late 2007, went so well that Smith and his staff launched the Wounded Warrior
Transition Battalion Fly-fishing Clinics Program in early 2008 to coincide with the stocking of more than 1,000 trout in
three ponds on the education center grounds.

The program, consisting of a series of clinics held throughout the year, aims to restore the soldiers’ mental health, as
well as their physical health, by providing a place where soldiers can visit, cast a line and relax. Many of the soldiers
suffered injuries that prevent them from participating in more strenuous activities. Fly-fishing is a low-impact activity
and can be therapeutic for recovery from an injury, particularly a neck or shoulder injury. Fly-fishing’s repetitive
movements increase blood circulation while decreasing stress and blood pressure.

Army officials have documented an increase in depression and loneliness among wounded soldiers during their
recovery process. And, these clinics offer wonderful opportunities for soldiers to interact with one another, as well as
with volunteers and staff, in a relaxed and congenial atmosphere. So, in addition to the therapeutic benefits fly-fishing
provides, the social benefits can be just as profound.

To assist Commission staff with the clinics, Smith relied on the experience and free assistance from members of the
Sandhills Fly-fishing Club. In 2008, these volunteers logged more than 400 hours helping Commission staff conduct
14 clinics. Among the tasks they performed were coordinating registrations, advertising the program and providing
one-on-one instruction, guidance and encouragement to clinic participants.

Smith enlisted the monetary assistance of Tar Heel Fish and Game and Gander Mountain to donate fly rods and
reels, tying vises, fly tackle and materials for soldiers to tie their own flies, an activity that is particularly helpful for
soldiers suffering from traumatic brain injury who need small tasks on which to focus.

Without an advertising budget, Smith promoted the program to soldiers by working with Fort Bragg and the

Commission’s Conservation Education Division to develop posters and write news releases for distribution to local
media and posting on the agency’'s Web site, as well as Fort Bragg’s Web site. He worked directly with a reporter
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from the local newspaper who attended several of the events and followed up with lengthy articles, accompanied by
photos, in the paper and on the newspaper’s Web site.

One particularly enthusiastic volunteer, who was skilled in the latest Web technologies, developed a blog for each
event. He e-mailed blog links to a huge distribution list, providing a free means of program information dissemination.
As an added — and unanticipated — benefit, the blog created corporate interest in the program, and unsolicited
donations of flies for the fly-tying portion of the clinics began arriving at the Pechmann Center.

The feedback Smith has received so far on the program has been overwhelmingly positive. So positive, in fact, that

Smith and his staff have expanded it to include fishing clinics specifically for WWTB soldiers and their families on the
second Wednesday of each month throughout 2009.

STRATEGIC PLANNING

? ? Social Media Initiatives in Georgia - New Social Me  dia Efforts Already a Success
. Dan Forster, Director, Georgia DNR, Wildlife Resources Division

Social media, Twitter, Facebook, YouTube, Flickr.....buzz words that are on everyone’s mind these days — but not
necessarily a priority for all. Most public relations professionals believe that this is the wave of the future — but have
the rest of us (biologists, directors, managers) caught up? | am here to tell you that it is worth YOUR time and your
(staff) time to find out more and become involved.

Some of our (Georgia DNR/Wildlife Resources Division) newest initiatives revolve around social media, including
YouTube, Twitter, Facebook, blogs, Flickr and the free e-newsletter Georgia Wild. We have found success with each
of these initiatives and therefore, are further plunging into this new realm of communication.

The potential of reaching our current constituents and new constituents through these tools is great. There is
opportunity here to gain publicity and educate and inform people across the state, nation and world about our agency.
How could we possibly pass on such an exciting opportunity?

For little up-front costs, you can put your causes and your projects out there for your constituents to see and better
understand what you do for your state. In many cases, the additional cost is ZERO!

The fact is that more and more of our constituents are plugged in and online. A March 2009 Nielsen Report revealed
that one in every 11 online minutes is spent using some form of social media. According to another report, with 350
million users and growing, it has been determined that if Facebook were a country, it would have the fourth largest
population in the world.

The question remains: If we do not provide quality, relevant content - who will? There is a well-defined need for the
service we provide and social media can help us meet that need in new and exciting ways.

Some specifics:

YouTube : With 22 videos available for viewing on our YouTube site, we already have a host of educational and
informative content. A number of these videos are generating public interest in a variety of programs. A recent
clip boasting an enormous catch of a brown trout on the Chattahoochee River was a great plug for our Go Fish
Georgia program. So far, our department-created YouTube videos have generated a total of 4,030 unique page
views.

Facebook : Facebook serves as our most interactive outlet where people from around the country and world can
view and comment on our news, materials and online resources. With 1,169 fans as of December 2009, the
page is rapidly gaining popularity. In fact a recent social media report put out by Tech Crunch claims that less
than 27 percent of Facebook fan pages have over a thousand fans, which means Georgia is well above average
for popularity.

Twitter and Flickr : We also have a growing presence on Twitter. And Flickr, a photo-sharing site, also is fast-

growing and provides a great resource for educators, reporters and the general public to download a variety of
photos to accompany articles, school projects, lesson plans and more.
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Experience so far:

Has it all been “smooth sailing” getting here? No, for most of us it has been a huge learning curve, i.e. “you can’t
teach an old dog new tricks.” Well, some of us “old dogs” are learning that yes, we can learn new tricks!

For this | thank Kristina Summers of our public relations office and the rest of the PR staff who keep us moving
ahead. It has taken and will continue to take a large volume of time to make added updates to these new outlets.
And while we are still in what | would consider the infancy stage of social media — | am proud of the efforts we have
made and excited about our future endeavors.

Where do we go from here?

Our agency recently tasked a group of personnel to be the “social media task force” and they are charged with
developing a strategic plan for determining the best way to integrate these tools into the achievement of specific
goals including hunter and angler recruitment and retention. Members of this task force will help ensure that division
priorities are met as our efforts continue to expand.

| encourage anyone with an interest in any of these tools to dive in and join the social media revolution. Check out our
Facebook fan page, YouTube videos, Flickr site and other outlets (links listed below). Let us know what you think,
and let us know when you too jump in the social media pool so we can “follow” you!

Georgia’s Social Media Outreach:

. Facebook www.facebook.com
YouTube www.youtube.com/user/GeorgiaWildlife
Twitter http://twitter.com/GeorgiaWild
Flickr www.flickr.com/photos/wildliferesourcesdivision
free e-newsletter Georgia Wild www.georgiawildlife.com

Growing Up WILD: Providing New Resources for Early Childhood Educators
By Geoffrey Castro, Council for Environmental Education

As research confirms the importance of connecting children to nature at an early age, the Council for Environmental
Education (CEE) has launched its much-anticipated new early childhood initiative, Growing Up WILD: Exploring
Nature with Young Children. With this resource, wildlife agencies and conservation organizations have a new tool to
strengthen their conservation education programs, meet their conservation education goals, and reach new and
diverse audiences. Growing Up WILD stands as the first nationally distributed early childhood activity guide and
professional development program encouraging nature exploration among children ages 3-7.

Growing Up WILD is already being delivered though 35 state wildlife and natural resource agencies. Since June
2009, over 9,000 guides have been ordered to support state training efforts. Audiences being reached by this
program include Head Start, Child Care Resource and Referral Agencies, day care providers, schools and other
major groups who work with young children. In Texas, over 50 facilitators have already been trained by Project WILD
state sponsor Texas Parks and Wildlife Department, who will deliver training and materials to formal and non-formal
early childhood educators across the Lone Star State.

CONNECTING CHILDREN WITH NATURE

In step with the national movement to connect children and nature, Growing Up
WILD aids in fostering an appreciation of nature and wildlife among young children.
It also helps to build the confidence of early childhood educators to lead outdoor
explorations by providing ready-made activities, easily digestible background
information and high-quality personal training programs. Growing Up WILD is
supported by research showing that children who have opportunities to play and
learn in nature are likely to be more environmentally aware as adults and even
choose a science-based career.

With activities written by wildlife and environmental education professionals and reviewed by experts in early childhood
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education, Growing Up WILD builds school-readiness skills through nature exploration, outdoor play and scientific inquiry. It is
designed to address the growing need to interest young audiences in nature through a host of nature-themed activities.

Growing Up WILD activities offer suggestions for observing wildlife and enjoying outdoor recreational activities.
Terrific Turkeys teaches children about wild turkeys and allows them to practice their turkey calls, whereas in Fishing
Fun!, children engage in dramatic play to learn about fish and even go on pretend fishing trips.

“Life-long connections with nature begin at an early age,” said Josetta Hawthorne, Executive Director for the Council
for Environmental Education. “By targeting children ages 3-7 and the adults who care for them, Growing Up WILD will
impact these audiences by increasing the chance that children will receive exposure to the outdoors and create
positive memories of time outside at a young age.”

Growing Up WILD recognizes that:

Children start developing attitudes towards wildlif e at an early age . Growing Up WILD provides 27
easy-to-use activities to help educators and caregivers introduce nature to young children.

Many early childhood educators may not have the kno  wledge and skills to teach about nature.
Growing Up WILD provides the background information and professional development needed to help
educators be successful.

Nature-based recreation has been declining.  Growing Up WILD provides activities about outdoor
recreation and a “Take Me Outside” component for every activity.

A conservation ethic starts in childhood. Growing Up WILD provides a “Helping Hands”
conservation suggestion for every activity.

Adults with active outdoor lifestyles were encourag ed by their parents to go outside as children.
Growing Up WILD provides “Home Connections” cards with activities families can do outside together.

A public supportive of wildlife management and cons ervation has sufficient scientific
knowledge and problem-solving skills. Growing Up WILD provides developmentally appropriate
activities that lay the foundation proven by research to be necessary for acquiring these skills.

Priorities for Growing Up WILD include outreach to diverse and economically disadvantaged children who have traditionally
been underserved by environmental education efforts and opportunities to connect with nature. To this end, CEE is working
closely with National Head Start and the Texas Head Start State Collaboration Office. Plans call for partnering with other
Head Start offices in each state.

The Growing Up WILD guide and associated training program is coordinated and delivered by a network of sponsoring state
wildlife and natural resource agencies. Through workshops, they provide educators with Growing Up WILD materials, where
they explore activities and gain valuable insight and experience in using the activity guide to meet their needs. For information
about offering Growing Up WILD and the associated training program in your state or to learn about how the program can
help strengthen your agency’s conservation education efforts, contact the Project WILD National Office at 713-520-1936.

For additional information about Growing Up WILD and a free sample activity, Fishing Fun!, visit
www.projectwild.org/GrowingUpWILD.htm.

u-_uqhm“ Collisions Between Deer and Vehicles on the Rise in the U.S.
W.ﬂ» = By Jamey Graham, Ohio Division of Wildlife

el
The number of vehicles on U.S. roadways has grown by 7 percent over the past five years, and collisions between
deer and vehicles on these roadways are up 18.3 percent from five years ago. According to State Farm® Insurance,
a total of 2.4 million collisions occurred in the U.S. during the two-year period between July 1, 2007 and June 30,
2009 (100,000 per month).

For the third year in a row, West Virginia tops the list of states where a collision with a deer is most likely (for any one

vehicle). Using its claims data in conjunction with state motor vehicle registration counts from the Federal Highway
Administration, State Farm calculates the chances of a West Virginia vehicle striking a deer over the next 12 months
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at 1in 39. Michigan remains second on that list. The likelihood of a specific vehicle striking a deer there is 1 in 78.
Pennsylvania (1 in 94) and lowa (1 in 104) remain third and fourth respectively. Montana (1 in 104) moved up three
places to fifth. Arkansas and South Dakota each dropped a spot to sixth and seventh. Wisconsin remains eighth.
North Dakota and Virginia round out the top 10.

Claims are nearly three times higher during November than any other month. According to reports by the Insurance
Institute for Highway Safety (1IHS), from 2000-2007, Ohio ranked fourth in deaths due to crashes with animals (69),
behind Texas (140), Wisconsin (79) and Pennsylvania (73). Although insurance claims normally don’t specify the
animal involved, other data reflects deer are the main ones (read the 1IHS info).

The average property damage cost of these incidents was $3,050, up 3.4 percent from a year ago.
According to the IIHS, deer-vehicle collisions in the U.S. cause more than 150 fatalities each year.

Driving tips for motorists

Drive with extreme caution, at or below the posted speed limit, in areas with deer-crossing signs.

Most crashes occur in the months of October through January, followed by May. Highest-risk periods are
from sunset to midnight, followed by the hours shortly before and after sunrise.

If you see one deer on or near a roadway, expect others to follow. Slow down and be alert.

After dark, use high beams when there is no opposing traffic. High beams will illuminate the eyes of deer on
or near a roadway and provide greater motorist-reaction time. Don't rely solely on high beams to deter
collisions.

Always wear a seat belt as required by state law and drive at a safe, sensible speed for conditions.

If a collision with a deer seems probable, then hit it while maintaining full control of your vehicle. Don't
swerve your vehicle to avoid striking a deer. Brake firmly and stay in your lane. The alternative could be
even worse.

Stay alert. Deer are always unpredictable. They often dart out into traffic on busy highways in metro areas.

Report any deer-vehicle collisions to a local law enforcement agency or a state wildlife officer within 24
hours. (Note: Ohio law allows the driver of a vehicle that strikes and kills a deer to take possession of it after
obtaining a deer-possession receipt, available from law enforcement or state wildlife officers and from
Division of Wildlife district offices.)

AFWA News

Updates from AFWA's Highlights Quarterly publication and Laura MacLean, Communications & Marketing Director,
AFWA

North American Conservation Education Strategy Tool Kit

The Conservation Education working group formalized its brand to unite the CE tools together under one look and
feel. The group printed and began distributing its first branded product, the Conservation Education Strategy Tool Kit
— a three-ring binder containing a poster of the conservation core concepts and copies of the K-12 Scope and
Sequence, Stewardship Education Best Practices Guide and the Field Investigations Guide. The tool kit was
showcased during the Annual Meeting, and copies were sent to state fish and wildlife agency directors at the end of
October. A working group currently is developing training for agency CE staff using the kits as the foundation. All of
the materials are available on the Association’s Web site.

Teaming With Wildlife Coalition

The Teaming With Wildlife coalition surpassed 6,200 members during the quarter. Two e-newsletters were sent to the
coalition that included action alerts on state wildlife grants and climate change legislation. Work began on a redesign
of the Teaming With Wildlife and State Wildlife Action Plan Web sites. The redesign will include a move to a Web
content management system that will allow better control over content creation, editing and maintenance. Work
continued on creating a centralized database of Teaming With Wildlife coalition members.
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” A\ News of the Weird
@

~—

If you encounter bizarre headlines from your state that we can include in future issues of The
Balance Wheel, please send the story or a link to Dottie Head, TBW editor, at
dottiehead1@yahoo.com. A few caveats: 1) they must involve agency personnel, and 2) they
should be humorous, but not tragic...in other words, nobody was seriously injured or killed. Enjoy!

Florida Wildlife Officer Brings Gator to Class Then Loses It!
Submitted by Scott Ball, Florida Fish and Wildlife Conservation Commission

Florida Fish and Wildlife Conservation Commission Officer David Brady decided to bring a recently captured, 5-foot-
long alligator, with its mouth taped shut, to his daughter’s class for show and tell. The kids were excited to see the
alligator, and all went well until the trip home. In a bid for freedom, the alligator jumped from back of the truck and
headed for a nearby pond. Apparently the gator was able to free itself from the tape, and, as that was the gator’'s
only distinguishing feature, wildlife officers have been unable to recapture it.

You Got Me!
Submitted by Scott Ball, Florida Fish and Wildlife Conservation Commission

While patrolling a local lake, a Florida Fish and Wildlife Conservation Commission officer saw a man on a fishing pier
light up what appeared to be a marijuana cigarette. As the officer approached, the man tossed the cigarette into the
water, raised his hands and said, “You got me.” The man had a bag of marijuana and rolling papers in his
possession. He was cited.

UPCOMING EVENTS & DEADLINES

Feb. 23-24, TWW Fly-in, Washington, D.C.

March 22-27, 75" Annual Wildlife and Natural Resources Conference, Milwaukee, Wis.
March 28-31, International Boating and Water Safety = Summit, Daytona Beach, Fla.
April 25-27, Northeast Fish and Wildlife Conference , Natick, Mass.

July 19-23, ACI Annual Conference, Louisville, Ky.

Sept. 26-29, 100™ AFWA Annual Meeting, Grand Rapids, Mich.

Sept. 29 - Oct. 2, 39th NAAEE Annual Conference, Buffalo-Niagara, N.Y.

-

A
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ACI| Welcomes New Members

ACl is proud to welcome its newest members! Please join us in welcoming the National Archery in the Schools
Program (Tom Bennett) plus individual members Andi Cooper, with Ducks Unlimited; and Marilyn Vince, with the
National Bowhunters Education Association.
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Teaming With Wildlife Associate Hired

Terra Rentz was hired as the Teaming With Wildlife Associate in July, a position that had been vacant since May
2008. Terra will be funded through a policy grant from the Doris Duke Charitable Foundation and will lead outreach
efforts for State Wildlife Action Plans, assist with the Teaming With Wildlife coalition and help with special projects.

Joan Guilfoyle Accepts New Job in Washington , D.C.
Reprinted from the NPS Newsletter

Joan Guilfoyle, Chief of Educational and Interpretive Partnerships and Visitor Services at
the Mississippi National River and Recreation Area, is moving to Washington, D.C. as the
new Service First Coordinator. Service First offers a range of legal and administrative
tools that support cooperative efforts and partnerships. The National Park Service is a
primary partner, along with U.S. Fish and Wildlife, Bureau of Land Management and
USDA/Forest Service. Joan has held several field and regional positions for FWS, NPS,
FS and the Army Corps of Engineers, as well as worked in the private sector. In 2008,
she served as the Executive Director of the Southern Nevada Agency Partnership
(SNAP), which has showcased many innovations in interagency cooperation. She has an
undergraduate degree in Ecology and a Masters Degree from the Colleges of Natural
Resources and Education at the University of Minnesota, Twin Cities. She will bring a
great field perspective on how to improve coordination and reduce administrative barriers. Joan will work for both the
Interior and Agriculture Departments.

“Take Me Fishing” i n Winner’s Circle

The Take Me Fishing™ campaign Web site recently received two prestigious awards, announced the Recreational
Boating and Fishing Foundation (RBFF). The first was the 2009 Gold Circle Award from the American Society of
Association Executives & The Center for Association Leadership (ASAE & The Center) for excellence and innovation
in association communications. The Web site also won several awards in the Web Marketing Association’s 13"
annual WebAwards Competition.

The 2009 Gold Circle Award is an annual competition that selects associations and nonprofit organizations that have
demonstrated excellence in communication within a number of categories, including annual reports, magazines,
newsletters, blogs, podcasts, innovative communications and others. This year, the competition received more than
300 entries, including a record-setting number of digital format entries. For a complete description of all categories,
divisions and other information about the Gold Circle Award program, visit www.asaecenter.org/goldcircle.

In the WebAwards Competition, the TakeMeFishing.org Web site was honored as an Outstanding Web site in all four
categories it was entered: education, leisure, nonprofit and sports. In addition, the site’s social network, Fishington
— The Fishing & Boating Capital of the Internet, was recognized with the Social Network Standard of Excellence.

More than 2,000 sites from 45 countries were judged in 96 industry categories during this year's competition. Entries
were judged on design, copy writing, innovation, content, interactivity, navigation and use of technology. This
recognition puts RBFF in an esteemed group of past winners, including the American Heart Association, ESPN,
Lexus, United Nations Foundation and Walt Disney Parks & Resorts Online. A complete list of winning sites can be

found at WebAward.org.
Since re-launching the site in April 2008 with a new design, improved navigation and enhanced usability,
TakeMeFishing.org has received more than 4.1 million unique visitors. In 2009, the site also earned recognition from

the American Society of Association Executives (ASAE), the Public Relations Society of America (PRSA) and the
Webby Awards.
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