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 PRESIDENT’S CORNER 
   
Despite Economy, ACI on Strong Footing for New Year  
By Nels Rodefeld, Oklahoma Department of Wildlife 

 
As the stock markets continue their roller coaster ride, we here at ACI are in an enviable position – we literally have 
more money than we know what to do with. 
 
These are no windfall profits. The organization is on strong financial footing, thanks to the hard work of many of you, 
specifically: careful budgeting by past ACI leadership, a string of successful conferences, a strong awards program, a 
series of great auctions and your commitment to keep your agencies and colleagues involved in ACI. 
 
Of course the ACI board of directors is not taking this responsibility lightly, we have formed a committee to brainstorm 
and consider the many avenues for investing in the future of conservation information. This is where you come in - we 
want your ideas and input.  
 
Over the next several months, Monica Linnenbrink, marketing director of the South Carolina DNR and ACI board 
member heading the committee, wants to hear from you about the programs, projects and people that you feel ACI 
should be investing their money in. Monica and her committee, which also includes Bob Wines (WV) and Micah 
Holmes (OK), will be presenting all the options and their recommendations this July at ACI’s annual conference in 
Baton Rouge. You, the membership, will have a chance to see those ideas and provide your feedback prior to the 
conference. The board will have a difficult decision, no doubt, as I’m certain there will be a number of ideas that have 
strong merit and look to provide a high return on investment. 
 
The strength of ACI has always been its membership, and I have no doubt that your ideas, perspective, research and 
hard work will enable the organization to make a big impact with this opportunity. I highly encourage you to take the 
time to contact Monica, me or any of the officers or board members and start a dialogue on how we should be 
investing our dollars. 
 
I hope you take some time to think about the projects you might want to enter in the 2009 ACI Awards Program. If 
you haven’t entered much of your work in recent years, I’ll remind you that the program is a great way to get 
feedback, and maybe even some recognition, from your peers; and it’s never too early to begin thinking about what 
you might enter. 
 
Yours in the Outdoors, 
 
Nels Rodefeld 
 

 
��

�NATIONAL NEWS  
 
White House Conference on North American Wildlife P olicy 
By Judy Stokes, New Hampshire Fish and Game Department 

 
Judy Stokes (NH) and Kelly Clark (NV) were among the 600 participants providing input on a 10-year conservation 
plan last October in Reno, Nev. The draft 40-point plan was the culmination of meetings over the past year in 
response to President Bush’s Executive Order 13443 of August 16, 2007 - Facilitation of Hunting Heritage and 
Wildlife Conservation.  
 
The invited participants ranged from leaders of the “species” groups like the National Wild Turkey Federation and 
other partners we are all familiar with, to the National Archery Trade Association and National Shooting Sports 
Foundation, to federal agency leaders and staff from the Fish and Wildlife Service, Agriculture, and the Bureau of 
Land Management, to a middle school teacher from Nevada who sat on one side of me, to an archery shop owner 
from Wyoming on the other side. It was a very diverse audience. 
 
The purpose of this order is to direct federal agencies that have programs and activities that have a measurable 
effect on public land management, outdoor recreation and wildlife management, including the Department of the 
Interior and the Department of Agriculture, to facilitate the expansion and enhancement of hunting opportunities and 
the management of game species and their habitat. 
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(Read the full Executive Order at http://edocket.access.gpo.gov/2007/pdf/07-4115.pdf.) 
 
I think my eyes were opened regarding some of the other players at the federal level.  
 
Seven primary topics were identified, and members of the conservation community prepared drafts of white papers 
for each one. The topics included conservation funding; education, recruitment and retention of hunters; wildlife and 
energy; wildlife habitat conservation; access; climate change and wildlife effects; and federal, state and tribal 
coordination. Under these seven topics the pre-work groups identified 40 points, which were distributed to 
participants for review and comment. You can read the white papers at www.wildlifeconservation.gov. 
 
State fish and wildlife agency directors were there in good numbers, along with Matt Hogan and staff from the 
Association of Fish and Wildlife Agencies. The primary task was to identify strategies that could be completed in the 
next three months before the end of the Bush presidency and to make a plan to keep the conservation plan moving 
forward through the efforts of the Sporting Conservation Council. Who are these guys you might ask? From the 
conference Web site: 

“The Sporting Conservation Council, established in February 2006 and re-chartered in February 2008, is a 12-
member federal advisory committee that represents a broad and balanced spectrum of the sportsmen conservation 
communities.”  

The purpose of the Council is to advise the secretaries of the Interior and Agriculture about wildlife conservation 
endeavors that benefit recreational hunting and wildlife resources and that encourage partnerships among the public, 
the sporting conservation community, wildlife conservation groups and federal and state governments. Council duties 
include: fulfilling responsibilities established by Executive Order 13443 for the Facilitation of Hunting Heritage and 
Wildlife Conservation, August 16, 2007; recommending policies or programs to maintain and restore wetlands, and 
forest and rangeland habitats; recommending policies or programs to promote access to hunting and recreation on 
federal lands; recommending policies or programs to coordinate fostering effective natural resource leadership; and 
recommending policies or programs to fully incorporate the conservation of wildlife and other natural resources into 
energy development. 

So what did we do there? Smaller groups heard short presentations from leaders of various organizations, and then 
the group I was in was asked a question something like this: If you had a blank check for $10 million to create a new 
conservation program, to whom would you make it out? The responses ran the gamut from the NSSF to support a 
marketing effort like RBFF, to the Boy Scouts because they can reach so many boys. 
 
Where is all this going? It’s hard to say. But we should know soon, and we’ll share the news when we can. 
 

 
 
 
Florida Tackles the Issues of Climate Change  
By Patricia Behnke, Fla. Fish & Wildlife Conservation Commission  
 

“The power of people can make a huge difference in our success in dealing with climate change,” said Nobel laureate 
Dr. Jean Brennan at the closing session of the Florida Fish and Wildlife Conservation Commission’s (FWC) climate 
change summit in Orlando, Oct. 1-3.  
 
“Florida’s Wildlife: On the front line of climate change” addressed the ecological, economic, social, cultural and legal 
impacts of climate change on species within Florida’s different habitats. Participants included wildlife, environment 
and government experts from around the state and country. 
 
The summit was the first of its kind in the country, and keynote speakers included Nobel laureates Brennan, from 
Defenders of Wildlife, and Dr. Virginia Burkett, from the U.S. Geological Survey. Both addressed the vulnerable 
status of Florida as a coastal state that will be impacted by increased intensity of storms and fires and a changing 
environment. 
 
The summit’s workshops stimulated discussion and offered possible directives for all stakeholders in a state growing 
rapidly in an environment changing just as quickly. Brennan pointed out that wildlife is not able to adapt as quickly as 
the climate change is occurring. FWC experts addressed that complex issue within the workshops, and common 
themes emerged. 
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Several weeks before the summit, the agency released the report “Wildlife 2060: What’s at stake for Florida?” Dr. 
Thomas Eason, with the FWC, presented highlights from the report at the summit, which considers all the changes 
that will occur based on the projection that Florida’s population will double in the next 50 years. 
 
 
HOT LINKS 
 

New Link Makes it Easy to Get State-by-State Statis tics                                                                     
Link submitted by Liza Poinier, New Hampshire Department of Fish and Game  

Next time you’re surfing around, check out this hot, new link:  
http://www.sportsmenslink.org/reports_and_data/Sportsmens-Economic-Impact.html.   It’s the Web site 
of the Congressional Sportsmen’s Foundation, but it allows users to search for state-specific hunting and 
fishing information, such as number of licensed hunters and anglers, spending by these groups, days 

afield and other critical information for wildlife communicators.  

According to the Web site, the report was produced by the Congressional Sportsmen's Foundation with support from 
the National Shooting Sports Foundation, Alliance of Automobile Manufacturers, National Marine Manufacturers 
Association and SCI - First for Hunters. The report uses the results from the U.S. Fish and Wildlife Service's 2006 
National Survey of Fishing, Hunting and Wildlife-Associated Recreation and statistics provided by the American 
Sportfishing Association and Association of Fish and Wildlife Agencies. 

On the Web site, you can view the report, "Hunting and Fishing: Bright Stars of the American Economy ~ A force as 
big as all outdoors," which spotlights the immense impact hunters and anglers have on the economy at the national 
and state levels. You can also view national and state-by-state rankings, press releases and fact sheets and other 
useful information.  Check it out! 

 
 
 
 
 
 

ACI CONFERENCE UPDATE 
 
Escape to the Southeast for the 2009 ACI Conference  
By Ashley Wethey, Louisiana Department of Wildlife and Fisheries 
 
If you’re looking for authentic Louisiana, then look no further than Baton Rouge,  the state’s capital city!  The 
Louisiana Department of Wildlife and Fisheries invites you to take in the beauty of this city on the Mississippi River at 
the 2009 ACI Conference.  This year’s conference will be held Monday, July 13 - Thursday, July 16 at the Hilton 
Baton Rouge Capitol Center  hotel in the heart of downtown.  The Hilton hotel was a significant part of Louisiana’s 
colorful political history.  From Huey P. Long to John F. Kennedy, the hotel was home to American presidents, 
glamorous celebrities and generations of weddings, conventions and loyal business travelers.  ACI has secured a 
conference rate of $99 per night.   More information on conference programs and events will be forthcoming early 
next year.  If you have any ideas for presentations that would be useful in your job or for programs that you would like 
to present on, please contact Marianne Burke at mburke@wlf.louisiana.gov or Thomas Gresham at 
tgresham@wlf.louisiana.gov.  Mark your calendars, and we hope to see you at the 2009 ACI Conference down in 
Baton Rouge, La.! 
  
 

 
����
�

SKILL BUILDING  
 

Creating a User-Friendly, Award-Winning Hunting Dig est in Ohio 
By Jamey Graham, Ohio Division of Wildlife 
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Like most other states decades ago, the Ohio Division of Wildlife was limited in its ability to provide a user-friendly, 
attractive, and easy-to-follow hunting digest for sportsmen and women. The purpose of the digest was, and still is 
today, to educate hunters on Ohio’s hunting laws but in a condensed version, with only the essence of needed 
information. Further explanation of hunting laws can be extracted from Ohio’s Administrative Code.  
 
As recently as the 1980s Ohio’s Hunting Digest was a simply a single sheet of paper with small text and no color. 
Division of Wildlife staff members were concerned that this condensed version was a bit too  condensed for most 
hunters and a bit difficult to understand.  
 
In 1990, this digest finally received the complete overhaul it so desperately needed. It was still a single-sheet design, 
but the glossy, colorful brochure could be folded to fit conveniently into a backpack or hunting vest pocket. Headings 
for each topic of interest were artfully inserted in addition to graphics and specifically, a table describing hunting 
seasons and corresponding dates.  
 
By 1995, even more improvements were made to Ohio’s hunting summary of laws, which graduated from a brochure 
to a booklet. More information was included, such as a warm greeting from the Division of Wildlife chief as well as an 
explanation of the newly developed Income Tax Checkoff (donation) Program, “Do Something Wild!” The popular 
table breaking down hunting seasons and dates was expanded to include special regulations specific to species (e.g. 
bobwhite quail hunting permitted only in certain Ohio counties.)  By this time, changes in laws were much more 
conspicuous thanks to the bold, red font. Moreover, this was the first year for game check stations to be included 
rather than provided in a secondary publication.  
 
Countless positive changes with the digest took place over a period of nearly 20 years, but just a couple of years into 
the millennium, hunters were still complaining of confusion with the publication. Readers felt there was too much 
extraneous information while many important details were lacking.  Organization or lack thereof, was also a common 
complaint. As a result, the 2004-2005 hunting digest was essentially torn apart and rebuilt. Anything unrelated to 
hunting, such as comments from the chief and donation programs for state endangered species which obviously 
cannot be hunted, was removed. If the hunter didn’t absolutely need to know it, it was removed from the publication.  
 
The following year, color coding used to replicate a tab system was incorporated with a side-bar style. Each page 
was lined with a specific color and a headline such as youth seasons, licenses and permits, deer hunting, and more. 
This much-improved system of organizing information made navigating the digest remarkably easier. Most 
importantly, the digest was designed for transferring the information to a Web-based format as well. ACI awarded 
Ohio third place in its category for the redesign.  
  
Finally in 2006, per Ohio hunters’ requests, the digest was jazzed up a bit more with additional tables and graphics 
depicting important information for the hunting community. Illustrations added to the appeal. This tremendous effort, 
which took decades to complete, paid off. ACI awarded Ohio first place in the hunting regulations category!  
 
Very few changes have taken place since the 2006 achievements. The publication is well-received by Ohio hunters.  
 
Also in high demand is a fairly new addition to the DOW’s Web site www.wildohio.com. “Flipseek” allows a Web-goer 
to view the hunting regulations online as if the booklet is sitting right in front of him or her. PDFs are cumbersome and 
especially difficult for dial-up visitors to download. Flipseek functions from a separate server, allowing the reader 
access to the information at a much faster speed. See for yourself at 
http://www.flipseekllc.com/wildohio2008hunting.html.   
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Wild Ohio Customer Relationship Management System ( WOCRMS): An Introduction 
 
The Ohio Division of Wildlife (DOW) will replace its existing, antiquated hunting, fishing and trapping 
license/permit sales system on March 1, 2010. The current license sales system, known as Point-Of-
Sale (POS), was implemented in 1999 and was designed to last five to seven years.  The system has 

produced many benefits, but is already well beyond its intended life. WOCRMS will be the DOW’s new Web-based 
license and game check system. The Division is taking advantage of available technology in its continuing effort to 
better serve sportsmen and women. As such, the Division will be better able to enforce wildlife laws, comply with 
business rules, and manage wildlife populations. 
 
Given the sweeping changes in technology, the new system will be used for more than simply selling licenses. The 
new system will incorporate better management and integration of license sales information, hunter education, 
publications distribution and tracking, special permitting initiatives, controlled hunt allocations, arrest report tracking, 
and improved game check processes -- all of this in real time.  The new system will be a change for DOW customers 
and vendors, but the impact will not be as noticeable as the 1999 change from paper ledgers to computer license 
sales.    
 
The DOW has already created an intensive communications plan to educate license vendors, agents, DOW staff and 
the public, including sportsmen and women, taxidermists, game processors and others. Several meetings allowed 
DOW staff to talk one-on-one with these potentially affected individuals. The WOCRMS team is currently designing 
display materials to use at 2009 sport shows, conferences, county fairs and other events where the public can be 
informed of the new system and changes that may affect them.  
 
Progress will be reported in future issues of the Balance Wheel.  
 
 

 
 
STRATEGIC PLANNING  
 
Beyond the Boomers:  Connecting Conservation with t he Next Generation 
By Lorna Domke, Missouri Department of Conservation 
 

In 1976 Missourians passed a 1/8 of one percent sales tax, known as the “Design for Conservation.” That, in addition 
to the sales of hunting, fishing and trapping permits and federal aid, gave the Missouri Department of Conservation a 
solid base of funding for a diversity of programs. It helped us make great strides in our mission: to protect and 
manage the fish, forest and wildlife resources of the state; to serve the public and help them manage those 
resources; and to help all Missourians use, enjoy and learn about our fish, forest and wildlife.  
 
In 2006, we looked at where we’ve been and ahead to where we’re going. We described that future in a document 
called “The Next Generation of Conservation.” http://www.mdc.mo.gov/about/next_gen/. 
 
Understanding our diverse audiences and how we’re reaching them was part of 
that thinking process. We know in the past 30 years that Missourians have 
become more urban, more diverse and that the numbers of people engaged in 
traditional outdoor activities like hunting and fishing are starting to decline. The 
baby boom that played a key role as an active audience is not being replaced by 
a generation that is equally involved in the outdoors, at least in traditional ways.  
 
Knowing how to reach these changing audiences is key. So in 2006 we 
surveyed readers of one of our biggest outreach tools, the Missouri 
Conservationist magazine. It’s mailed to about 500,000 people each month. It’s 
free to adult Missourians and reaches about 25 percent of Missouri households. 
At the time, we included a quarterly section for kids. The results of the survey were startling. Our average reader was 
a 58 year-old white male. This was 20 years older than the average age of readers surveyed 20 years earlier, 10 
years older than the survey done in 1996. We also found that only 23 percent of our audience had children under 18 
in the household, and most of those were not reading the magazine. 
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At the same time we looked at the Nielsen ratings for our Emmy Award- and ACI Award-winning TV show, “Missouri 
Outdoors.” The audience was similar in age to the magazine readers. Where was the next generation? Not with our 
media. 
 
We also needed to meet a budget shortfall that year. So we stopped production of the TV show that was costing 
about $800,000/year. (Since then, we’ve done reruns, and producer Kipp Woods is repurposing video clips for the 
Web.) We also stopped running the kids’ section in the magazine.  
 
We knew we needed to do a better job of reaching younger audiences, so we engaged the services of Fleishman-
Hillard PR firm and the University of Missouri J-school’s strategic communication faculty. The PR firm conducted 12 
focus groups in six cities with Missourians 25 to 40 years old. Most of the groups were composed of people who were 
not very active hunters or anglers. We figured that we already had contact with those audiences, but we needed to 
know how to better reach those with other interests. (About 1.3 million Missourians hunt or fish, which means that 
about 4.6 million do not.)  
 
The participants told us some interesting things. First, 
they said, “If you haven’t already reached us (about the 
outdoors) it’s too late. You can only reach us through 
our kids.” The second thing we learned came down to 
words. How do we talk about this thing that’s so 
important? We asked what came to mind, and was it 
good or bad, when they heard such words as: natural 
resources, outside, environment, fish & wildlife, nature, 
conservation. “Nature” was the only word that was 
entirely positive and also meant the same things to us 
as it did to them. Other words sounded too “political” or 
had narrow meanings, or just negative meanings. “Fish 
& wildlife” suggested hunting or fishing, which wasn’t of 
interest to most of these people. Nature meant basically 
all the wild animal and plant life out there. It had good 
connotations. 
 
What we learned is that for some Missourians, our own organization names (we have the Missouri Dept. of 
Conservation and the Missouri Dept. of Natural Resources) don’t hold the meanings we think they do. If our goal is to 
help people connect with the outdoors, we’d better be speaking the same language.  
 
These groups, other surveys, and the PR and J-school professionals, suggested we do two things: 1) create a brand 
for our education programs that speaks to these younger audiences and 2) create an outreach tool to reach the next 
generation.  
 
One result is the “Discover Nature” brand, which covers three areas. Discover Nature—Schools 
(www.mdc.mo.gov/teacher/los) is a program that provides lessons, activities, and grants for field trips and teaching 
materials to Missouri schools.  It’s designed to get kids out of the classroom and into nature for close-to-home, 
hands-on learning. 
 
The unit for middle schools, “Conserving Missouri’s Aquatic Resources,” is available this year, while a new unit for 
fourth graders, “Nature Unleashed,” will be piloted January to May 2009. An ecology unit for high school is in the 
works to pilot in 2010.  
 
We know teachers don’t have time to teach much beyond what’s required for the standard tests. So we’ve designed 
the learning to perfectly meet those needs—but still make learning fun and meaningful for the students. Our ultimate 
goal is that all Missouri students will have a chance to learn firsthand about the nature of Missouri and what it takes to 
conserve it. 
 
We’re not stopping with schools though. The Conservation Department also offers Discover Nature programs for 
families and for women to get a start in the outdoors. Family programs are free and give parents and children a 
chance to learn a skill together, whether it’s making a wreath, building a birdhouse, doing archery, or fishing basics. 
Our Web site www.mdc.mo.gov/nathis/discover lists available events. 
 
Statewide and local “Discover Nature—Women” classes are designed to give women the skills and confidence to 
pursue a wide range of outdoor activities alone, with friends or families. Shooting sports, nature ID, fishing and 
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canoeing are just a few of the skills. It’s based on the Becoming an Outdoors Woman program, but we allow girls 14 
and older to attend with an older relative.  
 
Beyond the new branding, our other new direction will be in media outreach for children. However, we need to do 
some preliminary design work for both the proposed bi-monthly magazine and a related webzine. Both will likely be 
aimed at 7-11 year olds. We also are working to shift our staff from other projects to work on these. And we also need 
to get the budget for this. 
 
Over this year we are also doing an overall Web site redesign to better reach our audiences and to make the work-
flow better for field staff so information can be added from the field and not bottleneck in our main office. 
 
Oh, I forgot another change. After the magazine survey and with the “Next Generation of Conservation,” we also 
changed the magazine format to highlight the Next Generation key goals in brief topical pieces up front. To do that, 
the number of longer features articles was reduced.  
 
And now we’ve got the declining sales tax revenue of a poor economy. It promises to be an exciting and creative time 
in the next budget cycle as we work to move our agency’s communication efforts ahead strategically. The priority of 
reaching the next generation, though, remains clear. 
 
 
 

Kids Recommend Osprey to be Florida’s New State Bir d 
By Patricia Behnke, Fla. Fish & Wildlife Conservation Commission 
 
The osprey was the winner in a statewide vote of fourth- through eighth-graders to be Florida’s new 
official state bird. The Florida Fish and Wildlife Conservation Commission (FWC) and the Department 
of Education teamed up to conduct the election as a civics lesson for the kids. 
 
Students across the state participated in campaign activities at their schools, researching their favorite 
candidates, designing posters and participating in debates advocating for the bird they would most like 

to have considered for Florida’s state bird as an alternative to the current state bird, the mockingbird. 
 
The civics lesson for the kids doesn’t end with this vote. They also will be able to follow this initiative, as the students’ 
selection will go through the legislative process to decide if the osprey should become the new state bird. The FWC 
will prepare a bill for introduction for the 2009 legislative session. Teachers and students will be able to follow the 
process online at www.vote4bird.org.  
 
“This project gave students the chance to participate in the democratic process in a very meaningful way,” said Judy 
Gillan, outreach coordinator for the FWC. “They learned about exercising their vote, and they will learn about bills 
becoming laws. It also gave them an opportunity to learn about some of Florida’s greatest species of birds.” 
 
After the osprey, in popularity, were the snowy egret, great egret, brown pelican and black skimmer. More than 
77,000 students voted in Florida. 
 
 
 

 
 
Teaming with Wildlife Updates and Other News from A FWA 
 

Fish and Wildlife Conservation National Agenda Sent  to President-elect Obama  

America’s fish and wildlife belong to all of us as a public trust. For more than a century, state fish and wildlife 
agencies have upheld the primary responsibility for conserving and preventing the exploitation of natural resources 
on public and private lands and waters within their borders.  
 
To sustain healthy fish and wildlife populations and provide opportunities for all to connect with nature, state agencies 
continue to advance what is known as the North American Model of Wildlife Conservation, a systematic arrangement 
of policies and laws to restore and safeguard species and habitats through sound science and active management at 
the local level via state agency programs. Hunting and angling are the cornerstones of the North American Model, 
with sportsmen and women serving as the foremost funders for conservation efforts through their license and 
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equipment purchases. 
 
However, every state agency today is dealing with rising public demands for resources; the impacts of urban sprawl, 
habitat loss and other emerging issues like climate change; shrinking hunter and angler constituencies and revenue 
base; and mounting costs. This shifting environment is a threat to the overall management system, fish and wildlife 
and the people who value nature. Increasingly, conservation success requires more effective cooperation between 
state agencies and federal natural resource and land management agencies.  
 
With President-elect Obama's administration come new opportunities to further support the North American Model 
through new federal conservation policies that are responsive to today’s challenges while bolstering state and federal 
agency funding to meet those challenges.  
 
Recently, the Association of Fish and Wildlife Agencies sent to President-elect Obama a letter, two-page overview 
entitled “Furthering Conservation in the Public Trust: A National Fish and Wildlife Agenda” and a collection of policy 
analysis white papers for his transition staff’s use. In the documents, the Association sets forward conservation 
priorities to help safeguard our nation's rich fish and wildlife legacy and ensure all have opportunities to enjoy the 
benefits of our great outdoors.  
 
The documents can be downloaded at www.fishwildlife.org/pdfs/A-National-Fish-and-Wildlife-Agenda_AFWA-
2008.pdf.  
 

 
 
On the Radar  
In the last issue of TBW, we ran an article in this column about the emerging issue of lead and 
wildlife.  Since that time, there have been some new developments on this issue, including the 
following information that was release by the National Shooting Sports Foundation and the 
Centers for Disease Control. 

 
Firearms Industry Statement on Results of CDC Blood  Lead Levels in Hunters Study 
 
The National Shooting Sports Foundation (NSSF) --  the trade association for the firearms, ammunition, hunting and  
shooting sports industry -- issued the following statement in response to study results from the Centers for Disease 
Control and  Prevention (CDC), released by the North Dakota Department of Health,  showing no evidence that lead 
or "traditional" ammunition pose any health risk to those who consume harvested game meat.  
 
Recognizing that hunters and their families may be concerned or confused by recent news reports about the study, 
NSSF encourages every individual who may consume harvested game meat to read the NSSF statement, fact box 
and CDC report made available in this news release. 
 
Facts Hunters Should Know from the CDC Study: 
 
1. Consuming game harvested using traditional hunting ammunition does not pose a human health risk.  
 
2. Participants in the study had readings lower than the national average and well below the level the CDC considers 
to be of concern. 
 
3. Children in the study had readings that were less than half the national average and far below the level the CDC 
considers to be of concern. 
 
4. The study showed a statistically insignificant difference between participants who ate game harvested using 
traditional hunting ammunition and the non-hunters in the control group. 
 
5. Hunters should continue to donate venison to food pantries. 
 
 
NSSF Statement on CDC Report 
 
The CDC report on human lead levels of hunters in North Dakota has confirmed what hunters throughout the world 
have known for hundreds of years, that traditional ammunition poses no health risk to people and that the call to ban 
lead ammunition was nothing more than a scare tactic being pushed by anti-hunting groups.  



TBW – Winter 2008/2009 Issue -- Page 10 of 12 

 
In looking at the study results, the average lead level of the hunters tested was lower than that of the average 
American. In other words, if you were to randomly pick someone on the street, chances are they would have a higher 
blood lead level than the hunters in this study. 
 
Also of note, the lead levels of children under 6 in the study had a mean of just 0.88, less than half the national 
average. Children over 6 had even lower lead levels. The CDC's level of concern for lead in children is 10.  
 
A media advisory released by the North Dakota Department of Health cited the highest lead level reading of an adult 
study participant as still being lower than the CDC lead level threshold of concern for a child, and significantly lower 
than the CDC accepted threshold of concern for an adult. Furthermore, during a tele-press conference hosted by the 
ND Department of Health, officials stated they could not verify whether this adult even consumed game harvested 
with traditional ammunition. Correspondingly, the study only showed an insignificant 0.3 micrograms per deciliter 
difference between participants who ate wild game harvested with traditional ammunition and non-hunters in the non-
random control group.  
 
Also demonstrating their understanding that game harvested with traditional ammunition is safe to consume, the ND 
Department of Health, following the release of the CDC study results, encouraged hunters to continue donating 
venison to local food banks as long as processing guidelines were adhered to.  
 
NSSF was critical of the ND Department of Health when earlier this year the Department overreacted to a non-peer 
reviewed study by a dermatologist who claimed to have collected packages of venison from food banks that 
contained lead fragments. North Dakota health officials did not conduct their own study, but merely accepted the  
lead-contaminated meat samples from the dermatologist. The ND Department of Health then ordered all food banks 
to discard their venison. Serious questions were raised in a subsequent investigative journalism piece published this 
summer about the scientific validity of the testing of venison samples from the ND food pantries, including concerns 
regarding the non-random selection of the samples. 
 
It has since come to light that the dermatologist's efforts were not the independent actions of a concerned hunter, as 
he claimed. It was an orchestrated strategy by the Peregrine Fund -- an organization dedicated to eliminating the use 
of lead ammunition for hunting. The dermatologist serves on the Fund's Board of Directors.  
 
For more than a century, hundreds of millions of Americans have safely consumed game harvested using traditional 
hunting ammunition, and despite there being no scientific evidence that consuming the game is endangering the 
health of individuals, special interest groups like the Peregrine Fund and anti-hunting groups are continuing to press 
state legislatures around the country to support a ban on this common, safe and effective ammunition.  
 
These politically driven groups understand that while an outright ban on hunting would be nearly impossible to 
achieve, dismantling the culture of hunting one step at a time is a realistic goal. Banning lead ammunition is the first 
step of this larger political mission. We can only hope that with the conclusive CDC results concerning the safety of 
traditional ammunition, legislatures across the country will listen to science and not anti-hunting radicals.  
 
The notion by some, that any amount of lead is a "concern," is scientifically unfounded rhetoric that runs contrary to 
nationwide, long-standing standards of evaluation. The NSSF is pleased that hunters and others can now comfortably 
continue consuming game harvested with traditional ammunition that has been properly field dressed and butchered, 
yet we remain unsettled that for so many months good and safe food was taken out of the mouths of the hungry as 
nothing more than a political gambit by special interest groups. 
 
A link to the full CDC report can be found on the National Shooting Sports Foundation Web site at www.nssf.com.   
 
 

 
News of the Weird  
 
If you encounter bizarre headlines from your state that we can include in future issues of The 
Balance Wheel, please send the story or a link to Dottie Head, TBW editor, at 
dottiehead1@yahoo.com. A few caveats:  1) they must involve agency personnel, and 2) they 

should be humorous, but not tragic….in other words, nobody was seriously injured or killed.  Enjoy! 
 
Officer, I Promise I Don’t Have Any Fish! 
Submitted by Scott Ball, Fla. Fish and Wildlife Conservation Commission 
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A Florida man who was wading the shoreline and wearing a stringer on his belt told a Florida Fish and Wildlife 
Conservation Commission officer that he had no fish.  The officer asked again and, once again, the man denied 
having fish in his possession.   The officer pointed to the stringer hanging from the man’s belt that contained a legal 
gray snapper and an oversized redfish.  The fisherman was cited. 
 
Couple Busted for Littering Leaves Address in Trash  
Submitted by Scott Ball, Florida Fish and Wildlife Conservation Commission 
 
A Florida Fish and Wildlife Conservation Commission officer recently tracked down the individuals responsible for 
illegally dumping household garbage in the Eglin Wildlife Management Area.  When digging through the pile of freshly 
discarded trash, the officer discovered a piece of mail with an address on it.  When the officer visited the address, the 
two adults admitted to dumping the garbage.  They were fined for misdemeanor littering and had to clean up the 
trash. 

“Daddy Lied”  
Submitted by Scott Ball, Fla. Fish and Wildlife Conservation Commission 

Talk about awkward!  An Escambia Florida boater was stopped by a Florida Fish and Wildlife Conservation 
Commission officer for a routine safety inspection.  When the officer asked the man if he had been fishing, the boater 
responded that he had not. When the officer asked to look in the man’s cooler, the boater’s tale took a turn for the 
worse. 

“Oh, I was just kidding.  Here are four red snapper,” the man told the officer and explained that he and his 
accompanying daughter had each caught their two-fish limit.  That’s when the 7-year-old daughter piped in.  “Daddy 
lied,” she politely told the officer.   

The man was cited for being two fish over the limit. 

Killer Deer on the Loose 
Submitted by Hoy Murphy, West Virginia Department of Resources 
 
Law enforcement received a report of a family being held hostage in their residence by an aggressive spotted fawn 
deer. The fawn would stomp its hoof and snort at the residents and they were afraid to leave their house for fear it 
would attack. WATCH OUT FOR THOSE KILLER FAWN DEER, ESPECIALLY THE SPOTTED ONES! 
 

 

 
 
UPCOMING EVENTS & DEADLINES  
 

2009 North American Conservation Education Conferen ce, Jan. 26-29, Little Rock, Ark. 

2009 Teaming With Wildlife 8 th Annual Fly-In Day , Feb. 24-25, Washington, D.C. 

74th Annual North American Wildlife and Natural Resourc es Conference , March 16-20, Arlington, Va. 

ACI Annual Conference – July 13-16, 2009, Baton Rouge, La. 
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MEMBER NEWS 
 

 
ACI Welcomes New Members 
 
ACI is pleased to welcome the following new members to our organization!  XONTV (Xtreme Outdoor Network) and 
Southwick Associates joined ACI in 2008 as supporting members.  In addition, The Missouri Prairie Foundation joined 
as a new agency member, and Marty Niman from New Mexico State Parks has joined as an individual member. We 
also welcome back the Pennsylvania Game Commission as an agency member. If you are a current ACI member, 
please join us in welcoming our new members to ACI! 
 
 
 

Arisa Teasley Leads RBFF’s Recently Expanded Educat ion Grants Program 
 
Arisa Teasley is the Recreational Boating & Fishing Foundation’s (RBFF) education and 
conservation manager, managing the foundation’s aquatic education sub-grantees and 
educational products. Teasley was brought on board in February 2008 and has been 
instrumental in the recent expansion of RBFF’s boating and fishing education outreach 
efforts, finalizing the foundation’s first-ever grant application guidelines and awarding seven 

new education grants nationwide.   
 
With a goal of putting 125,000 kids through its boating and fishing education programs this year, Teasley works to 
ensure that RBFF’s education programs directly increase the number of youths introduced to boating and fishing by 
monitoring and evaluating the grant recipients. She also manages events and requests related to aquatic education.  
 
Prior to RBFF, Teasley worked as the director of education with the Community Associations Institute (CAI). She 
received a Bachelor of Arts in Communication from George Mason University and is currently completing course work 
in a Grants Management Certificate Program. 
 

Joe Maurier Appointed New Director of Montana Fish,  Wildlife and Parks 

Governor Brian Schweitzer announced that Joe Maurier will take over as the new Director of the Montana Fish, 
Wildlife and Parks (FWP). Maurier has served as Parks Administrator at FWP since 2006. Prior to that, he was a park 
manager, regional director and then deputy director for Colorado State Parks. He replaces Jeff Hagener, who had 
served in the position since 2001. 
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