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PRESIDENT'S CORNER

Parting Shots
By Marianne Burke, Louisiana Department of Wildlife and Fisheries

Greetings ACl members,

This is my last column for The Balance Wheel as president. | will step down in July at the annual conference to make
room for the next president. It has been a good two years making friends with new members, getting to know old
members a little better and watching changes come forth for a better ACI.

During my tenure, | have seen a few new projects started (not by my hand but by the dedicated hands of other
members) that | hope will grow into positive, productive programs. The first one that comes to mind is the Geoffrey
Schneider Travel Scholarship program. This program is named after a dedicated AClI member who passed away in
July 2006. In his honor, we created a scholarship fund to assist members with conference travel expenses. Geoff
was a big advocate for recruiting new ACI members and a strong promoter of the annual conference. In the year
before Geoff's passing, a few of our regular ACI business sponsors offered travel assistance to the conference as a
means of supporting the association. We took that assistance a little further by organizing and dedicating additional
funds specifically for financial assistance to attend the conference. We named the program the Geoffrey Schneider
Scholarship and hope it helps recruit and entice new members to ACI, as well as assist current members. If you
have not seen the information regarding this year’s travel scholarship, go to www.aci-net.org/conferences.php for
application details. June 13 is the deadline to apply.

The second new initiative that surfaced during my term is a renewed surge of energy in recruiting new members and
lapsed members -both agency and individual standings. Jon Charpentier, New Hampshire, has kindly taken on this
task and created a wonderful program that develops regular contacts with lapsed members and potential new
members, offering incentives for joining ACI. As time progresses, you will see more information from Jon on this
initiative. If you have contacts with agencies, organizations or individuals who may benefit from joining ACI, please
do not hesitate to contact Jon at jcharpentier@wildlife.state.nh.us. We will be happy to send them information and
answer questions.

Our annual conference also made some changes, most recently with the 2008 event in July. Our members told us
how difficult it was to be away from the office and family for five days to attend the conference. We listened, and this
year the conference agenda was condensed to three days giving members the opportunity to attend with less time
away from home.

This year, Tennessee Wildlife Resources Agency is our host in Nashville, with dates slated for July 14-18. Don King,
Tennessee I&E Chief, has crunched as much as possible into three days including workshops, speakers, field trips
and business meetings. Speaker and workshop topics include Internal Communications (adding value to your
agency through effective I&E strategies), Diversity and Outreach, Social/New Media Technologies, marketing
programs, magazine production and circulation roundtable discussions and much more. We will also spend an entire
day at one of Tennessee’s premier technology centers, the Renaissance Center, discussing the future of technology
and electronics in our profession. The conference promises to be a new but shorter adventure. Registration is only
$200 and lodging is $107 per night for single or double occupancy. Take a few minutes to look at the conference
Web site at_web.mac.com/tnwildlife/ACI_Nashville 2008/ACI_Nashville 2008.html or www.aci-
net.org/conferences.php.

| hope to see many of you in Tennessee. Although | will not stand as ACI President after July, please continue to
contact me with questions, ideas and general requests. My door (or e-mail box) is always open.

Marianne Burke
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NATIONAL NEWS

A Half Century of Conserving Prairie Habitat
By Chuck Traxler, USFWS External Affairs

The U.S. Fish and Wildlife Service’s Small Wetlands Program is one
of the most effective conservation programs you've likely never heard
of. The program, which this year celebrates a half century of
conserving prairie habitat, uses funds from the sale of Federal Duck
Stamps to permanently protect some of the most threatened and
productive waterfowl habitat in the United States.

Since its creation 50 years ago, the program has protected nearly 3
million acres of habitat, mainly in the Prairie Pothole Region of the
United States, an ideal nursery for waterfowl known as the “Duck
Factory” of North America. Even today, with much of the wetlands and
grasslands of the Midwest converted to agriculture, and just 2 percent
of the land base part protected within the National Wildlife Refuge
System, the Prairie Pothole Region still produces 50 percent of North
America’s breeding waterfow! population.

Congress officially created the Small Wetland Program on Aug. 1,
1958, by amending the 1934 Migratory Bird Hunting and Conservation
Stamp Act (commonly referred to as the Duck Stamp Act) to allow
proceeds from the sale of Federal Duck Stamps to be used to protect
waterfowl habitat. The habitat protected through the Small Wetland ' sifer B
Program consists of small wetlands and surrounding grassland habitat. McCarlson WPA in Day County,

These areas, protected in perpetuity through fee-title acquisition or South Dakota, in 1959. Photo
easement, are called waterfow! production areas (WPA) and are part of courtesy of USFWS

the National Wildlife Refuge System.

Beginning in the late 1950s, Service realty specialists began crisscrossing the Prairie Pothole Region working with
willing landowners to protect remaining waterfowl habitat. In 1959, the Service acquired its first WPA, the McCarlson
WPA in Day County, South Dakota. Congress recognized the success and understood the importance of the
program and in 1961 greatly increased the program’s funding by approving the Wetland Loan Act.

As part of the National Wildlife Refuge System, WPAs are generally subject to the same rules, regulations and
requirements of a national wildlife refuge. “Basically we've got 244 refuges, with more than 500 miles of border,
spread across eight counties to manage,” says Morris Wetland Management District Manager Steve Delehanty. “The
increased number of adjacent landowners can be a challenge, but it also really helps us develop working
relationships with a large portion of the community. This is an opportunity to work on conservation on a landscape
scale.”

For more information on the Small Wetlands Program, visit www.fws.gov/refuges/smallwetlands/

ACI CONFERENCE UPDATE

Set Your Sights on Nashville for the ACI Conference
By Don King, Tennessee Wildlife Resources Agency

Registration for the annual ACI Conference has begun! The Conference will take place July 14-18 at the Millennium
Maxwell House Hotel in Nashville, Tenn. Registration information is available on the ACI Web site at www.aci-

net.org.
Here is an agenda of what is in store for this year’s conference. Don’t miss it!

Monday, July 14
Conference Sponsor, Recreational Boating and Fishin g Foundation
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12:00 p.m. Crown Ballroom Foyer
Registration Opens

4:00 p.m.-6:00 p.m. Location TBA
ACI Board Meeting

6:00 p.m.-8:00 p.m. Crown Ballroom
Welcome to Music City Mixer

7:00 p.m.-8:00 p.m. Crown Ballroom
Entertainment -2"® Nature (acoustic bluegrass group)

Tuesday, July 15 Sponsored by J.F. Griffin Publish  ing

8:00 a.m.-9:00 a.m. Crown Ballroom Foyer
Continental Breakfast

9:00 a.m. - 9:45 a.m. Welcome to ACI Conference, Nashville
Gary Myers , Executive Director, Tennessee Wildlife Resources Agency
Commissioner Susan Whitaker , Tennessee Department of Tourist Development
(tentative)

10:00 a.m. - 10:45 a.m.  Dr. Jim Byford , Dean of Agriculture and Applied Sciences, University of Tennessee at
Martin
Dr. Byford has spent most of his career helping students “connect” with the outdoors. He mentored many
young people during his years in 4-H, while working for the University of Tennessee Agriculture Extension
Service. His book, “Close To the Land,” chronicles his outdoor experiences growing up in West Tennessee.
An avid hunter and fisherman, Jim continues to spread the word about the importance of providing young
people opportunities to appreciate nature.

11:00 a.m. - 12:00 noon
Keynote Speaker — Ken Finch

Ken is the founder and president of Green Hearts Institute for Nature in Childhood, one of the country’s first
nonprofit conservation organizations entirely focused on restoring and strengthening the bonds between
children and nature.

Ken has been working in environmental education for 35 years and holds a master’s degree in that field. He
has served as Director of two of the country’s largest nature centers, as a middle manager for two children’s
museums, and as the Minnesota State Director for the National Audubon Society. Among his extensive
volunteer service has been a term as national president of the Association of Nature Center Administrators.

Ken, his wife, and their two boys live in Omaha, Nebraska, where Green Hearts is based.

12:00 p.m. - 1:30 p.m.
Lunch Break (on your own)

1:30 p.m. - 2:30 p.m.
Marketing — Stephanie Hussey, Recreational Boating and Fishing Foundation

We'll hear from several states regarding the latest results of the direct mail campaign implemented in
partnership with RBFF. We’'ll also hear about the latest marketing efforts of other states, including
Tennessee’s Hunting License Campaign from last fall.

2:45 p.m. — 3:45 p.m.
Songwriting — The power of lyrics and melody
Woody Bomar

Woody is president and CEO of Green Hills Music, located on Music Row, here in Nashville.

He has enjoyed a hugely successful career as a songwriter and music publisher. His first venture into music
publishing, Little Big Town, was so successful that Sony Music purchased his company and hired him to
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continue to market the songs. (The current group by the same name called to ask Woody's permission to
use it.) While at Sony, Woody signed and worked with newcomer Taylor Swift.

This session is guaranteed to be informative and entertaining. You may just walk away with a newly
discovered ability to write a song or a jingle.

4:00 p.m. —5:00 p.m.
Hunting and Fishing Regulation Publications

Liberty Press and J.F. Griffin Publishing will participate in this informative session regarding the latest news
in the production of these essential documents. They’ll have samples of their most recent publications and
ideas regarding improving your next guide.

6:00 p.m. — 10:00 p.m.
ACI Dinner and Auction!

Steve (Wild Man) Wilson & friends

If you've never attended an ACI conference, you're in for a treat. We'll have fun trying to
out-bid each other on some fantastic items. This is a great way to get to know new people.
(Be sure and bring something for the auction.)

Wednesday, July 16 - Sponsored by MyOutdoorTV.com

8:30 a.m. —9:30 a.m.
Board the bus at Millennium Maxwell House Hotel and travel to
The Renaissance Center in Dickson, Tennessee

9:45 a.m. —10:30 a.m.
Welcome and laser light show in the Cybersphere

10:45a.m. —11:30 a.m.
Tour of The Renaissance Center, including television and multimedia production facilities

11:30 a.m. — 12:45 p.m.
Lunch in the Gas Light Theatre

1:00 p.m. — 1:50 p.m.
Transitioning to High Definition
Hear from experts about both the technical and practical sides of how upcoming changes will affect our
communication efforts regarding video production for television programs, commercials and video news
releases.

2:00 p.m. — 2:45 p.m.
Concurrent Sessions:

Beyond the Broadcast

We'll learn ways to maximize our video resources. Whether through Internet outlets or special distributions
of popular subjects on DVD, this session will get you thinking about the tremendous possibilities that may be
sitting on your video storage shelves.

Wildlife Photography — Byron Jorjorian

Byron is an internationally known photographer whose work is unbelievable. This session will be filled with
awesome photos depicting some of Tennessee’s most beautiful areas and creatures. He'll share tips and
tricks of the trade. Visit his Web site for some samples: www.byronjorjorian.com.

3:00 p.m. — 4:00 p.m.
Concurrent Sessions:

State Conservation Magazine Round table Session
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Meet your fellow state magazine production counterparts in this informal discussion. While some discussion
topics have been selected, attendees can introduce additional topics for the group to address. Please bring
samples of your magazine, marketing materials, direct mail samples, etc. to share with the group.

Discussion Topics:

1. Who we are—Results from a survey taken prior to the conference.
2. Marketing: Increasing subscriptions—what works and what doesn't.
3. Revenues: Is advertising the answer to rising production costs?

4. Mistakes: Share your own and learn from others.

The Art of the Voice-over
Joe Loesch - Owner of Creative License, an advertising and marketing firm specializing in audio books.

He'll share secrets from his years of experience as a producer working with voice-over talent.
This session will be held in the audio studio at The Renaissance Center with opportunity for the students to
record what they've learned.

4:15 p.m. — 4:45 p.m.
Marketing follow-up — Stephanie Hussey, Recreational Boating and Fishing Foundation

This session will allow time for Q&A regarding other marketing efforts not covered in the first session.

5:00 p.m. — 6:00 p.m.
Board the bus and travel back to the Millennium Maxwell House Hotel.

The evening is open for exploring Nashville. Remember, the free hotel shuttles run until
10:30 p.m. and the Hospitality Suite will be open late.

Thursday, July 17

8:00 a.m. — 9:00 a.m.
ACI Annual Membership Meeting

9:00 a.m. — 10:00 a.m.
Internal Communications
(Adding value to your agency through effective I&E strategies)
Micah Holmes, Oklahoma, moderator

Role Players: Exploring the methods and philosophies that successful information professionals use to add
value to their agency.

It is no secret that Information and Communication divisions are most effective when they operate as a team
player within a state agency. But how can you provide a practical, valued service to your co-workers and
constituents?

This lively, interactive seminar will help you understand how you can make your own divisions function more
smoothly and effectively within your agency as a whole. In our agencies we're often the only professionals
with a background in communications, while the rest of the agency is typically made up of biologists and law
enforcement professionals. How can we understand their perspective and how can we get them to
understand ours? This seminar will explore those answers with roundtable discussions.

10:15a.m. - 11:00 a.m.
Diversity and Outreach - Lydia Saldana, Texas, mode rator
Reaching out to Hispanic audiences is becoming increasingly important to fish and wildlife agencies.
Hispanics comprise the largest and fastest growing minority group in the United States. We'll hear from a
Hispanic marketing expert who will share insights on how to effectively reach this audience. We'll also hear
about how the Tennessee Wildlife Resources Agency is working with inner-city organizations to reach out
and connect with underserved audiences.

11:15 - 12:00 noon

Social/New Media Technologies - Lydia Saldana, Texas, & Judy Stokes, New Hampshire, = moderators
Social networking and new media are exploding onto the communications scene. How is your agency rising
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to the challenge? We'll hear from an expert who will help us navigate through the quickly changing
communications landscape. We'll also hear from a state conservation agency that is forging ahead into this
brave new world.

1:30 p.m. = 2:30 p.m.
Concurrent Sessions:

Making the Education Connection -  Patricia Miller, Aquatic Education Coordinator for TWRA, and Tami
Coleman, from the Tennessee Department of Education will report on a recent event that drew over 150
school teachers from across the state. They'll discuss the importance of recruiting educators to help us
introduce students to the outdoors through various activities and outdoor classrooms.

This session will provide a logical “next step” to Ken Finch’s and Dr. Byford’s presentations from Tuesday.

Outreach-What's Working in Tennessee - Donald Hosse , Don Crawford and Lance Rider
This session will allow a look at how TWRA is using Becoming an Outdoors-Woman, Archery in the Schools
and the Scholastic Clay Target Program to recruit and retain the next generation of customers.

2:45 p.m. — 4:00 p.m.
Great Ideas in 10 Minutes or Less
This session will feature an open forum for us to share our best ideas. A similar session in Florida was very
well received by attendees. To get on the agenda, contact Don King at don.king@state.tn.us. Each
participant will be given 10 minutes to outline their topic and answer questions from the audience.

6:00 p.m. — 10:00 p.m.
Awards Dinner and Banquet
Dress is casual again this year. No need to pack the suit or formal dress, unless you just want to! We’'ll have
a photographer to document the evening and the winners.

Friday, July 18 — Travel Sponsor, XONTV.com
Field Day
Choose from one of the following trips which are included in your registration fee:

Re-establishing Mussels in the Cumberland River
Travel to a TVA Steam Plant in Gallatin, Tennessee, where our biologists are raising various mussel species
to bolster populations in the Cumberland River.

Stones River Range and Hunter Education Center
Travel to our newest range only a short distance from the hotel and learn how TWRA is using this facility to
educate hunters and promote the shooting sports. (We'll have loaner guns available for practice.)

For a reasonable additional fee, consider these optional trips:

A canoe float down the beautiful, scenic Harpeth River, a guided fishing trip floating the Caney Fork River,
and the Grand Ole Opry on Friday night. (We have a block of tickets at a group-rate discounted price.) Be
sure and order online at the ACI site, or contact Juanita Tate at the number below.

Check out the conference Web site for details at http://www.aci-net.org/

Please contact Juanita Tate at (615)-781-6538 for information or to sign up for any of the field trips listed
above.

Thanks again to our sponsors!

RBFF - Conference sponsor

J.F. Griffin - Day sponsor, July 15
MyOutdoorTV.com - Day sponsor, July 16
Liberty Press - Agenda sponsor

XONTV.tv - Agenda sponsor

Southwick and Associates - Agenda sponsor
D.J. Case and Associates - Travel sponsor
Chaffin Communication s - Travel sponsor
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Now is the Time for some Auction Action!

Now is the time for you to be thinking about and gathering items for the 2008 ACI auction. Quite
honestly last year seemed to be the weakest selection of auction items since | have been working on
it let's make this year one of the best ever!

Now is the time to contact all those folks you have done business with, done favors for, and worked with during the
year and ask them for a donation. While we appreciate everyone making an effort to send or bring something each
year, we want to concentrate on fewer but larger items this year. We don't need your hats, pens, cups, t-shirts, and
other promotional trinkets as much as we need larger items such as camping equipment, fishing tackle, framed art
prints, hunting items, jewelry, sculptures, binoculars, knives, clothing, etc. and God forbid, DON'T FORGET THE
TRIPS. Trips are one of the best money-makers on the auction....so now is the time to start putting one together to
your state.

It doesn't matter what you do----just do something! Ask yourself this question: What kind of auction would this
auction be if everyone attending were just like me?

If you have any questions please give me a call at 501-223-6408. -- WILD MAN

2008 ACI Membership Report
) By Jon Charpentier, ACl Membership Committee, New Hampshire Fish and Game Department
. First, | would like to recognize several new members to ACI. A hearty ACI welcome goes out to
S XONTV (Xtreme Outdoor Network) as our newest supporting member, The Missouri Prairie
Foundation as an agency member, and Marty Niman from New Mexico State Parks as an individual member. We
also welcome back the Pennsylvania Game Commission. If you're a current ACl member please take the opportunity
to meet our new members at the upcoming conference or through the listserv and other channels.

ACI’s spring membership campaign launched in April 2008 and it's amazing what a little spring sowing can do. Ten
agencies, five organizations and several individuals recently received phone calls from one of our 10 membership
ambassadors. The ambassadors invited agencies and individuals to join or renew their membership and presented
the benefits of membership ranging from networking and professional development to dynamic conferences and
workshops. The most important facet of this exchange was that many ambassadors shared their own personal
success stories of how ACI has improved the way they work and communicate.

The response to the membership drive has been positive. After hearing about ACI's mission and its broad
representation of agencies and organizations one incoming director replied, “I've heard enough, sign me up!” Thank
you to everyone who's participated in this campaign. Those who were contacted will be mailed ACI’s latest brochure,
a membership application and information about ACI’'s upcoming conference in Nashville, Tenn. July 14-18, 2008.
HTML emails will follow reminding people to sign up early. Plus, new member agencies will be waived the $200
conference registration fee if they sign up by June 10.

I would like to thank Bob Wines (WV) for his administration of the membership roll. He has been busy sending out
reminders and processing annual renewals while also helping those of us working on the spring campaign reach new
and lapsed members. Bob reminded me that some states and organizations have not yet renewed their membership.
If you're one of them please send those renewals in so the benefits of membership you receive now do not lapse. We
are still seeking sponsoring members at the $500, 250 and $100 levels and new individual members.

Remember, the next person you meet might be our next member! If you know of someone who would benefit from an
ACI membership please don't hesitate to contact me.

Jon Charpentier (NH)
ACI Membership Committee
jon.charpentier@wildlife.nh.gov
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SKILL BUILDING

Attention Magazine Editors! Make Plans to Attend M agazine Roundtable at
Upcoming Conference
By Kim Nix, Alabama Department of Conservation and Natural Resources

If you're a part of your state’s natural resources magazine, either by editing, writing, photography or design, you'll
want to attend the Magazine Roundtable session at this year’s conference. In a few days, each state will receive a
link to an online survey about state magazines. This information will be compiled and shared at the session. It will be
an overview of staffing, budget, advertising and content.

In addition, we’ll share ideas during the session on how to increase subscribers and the pros and cons of a state
magazines containing advertising. If you come to the session, please be prepared to ask questions and give
information on your state’s publication. You'll be sure to take back something to your own state you can use to make
your publication even better.

STRATEGIC PLANNING

w ? “Get Outdoors Georgia” Promotes Healthy Living thro ugh State Parks

By Kim Hatcher, Georgia Department of Natural Resources
‘

You can hardly open a newspaper or magazine these days

without reading about our country’s obesity epidemic and our

increasing disconnect from nature. The statistics are alarming

and serious. According to a 2007 report from the Trust for

America's Health, Georgia was the 14" heaviest state in the

union. Today, our children are less familiar with the natural

world than at any time in history. Most kids don't play

outdoors anymore, and when they do, it is often through

organized team sports. Many adults live in their own indoor

security blanket as well, opting for treadmills rather than hiking

trails.

To help families get off the couch and into the great outdoors,
Georgia’s State Park System has launched “Get Outdoors
Georgia,” a campaign to get people thinking about forests,
mountains and lakes as accessible places for exercise and
recreation. The initiative uses “Get Out! Get Dirty! Get

Fit!” as a fun tag-line to draw attention to what state parks
can offer. From hiking trails to campgrounds, and from golf
courses to boat ramps, Georgia’s state parks offer dozens of
ways for people to enjoy active lifestyles in fresh air.

The initiative is a direct result of Georgia’s five-year Statewide

Comprehensive Outdoor Recreation Plan. SCORP 2008 -

2013 presents a bold call-to-action challenging recreation

providers, public health officials and policy makers to develop outdoor recreation and environmental education
programs that address the issues of health, fithess and an appreciation of the natural beauty of our state.

The Department of Natural Resources is meeting this challenge through the GO Georgia program, which may be
adopted by cities, counties and recreation providers to use in their own efforts. Last year, the SCORP document was
adopted by the Board of Natural Resources and forwarded to the U.S. Department of Interior as Georgia’s official
action plan. It has circulated statewide to legislators, planners, partner organizations and local governments.
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The “Get Outdoors Georgia” campaign will kick off on Saturday, June 14 with a free day at all 63 state parks and
state historic sites operated by the Georgia Department of Natural Resources. Being Father's Day weekend, it is the
perfect opportunity for families to spend time together. On that day only, visitors will be exempt from paying
admission fees and parking fees. The free day was made possible by underwriting from the Coca-Cola Company.

A new Web site launching in June, www.GetOutdoorsGeorgia.org, will offer ideas for getting fit and encourage
visitors to explore nature. For example, the Canyon Climbers Club challenges members to climb to the top of
Amicalola Falls, explore the depths of Providence Canyon, brave the swinging bridge in Tallulah Gorge and face the
daunting staircase in Cloudland Canyon. Members buy a $10 membership card and get it punched at each state
park they visit. Once all four hikes are completed, members get a t-shirt that exclaims “I Hiked the Canyons!”

“Climbing the staircases into Cloudland Canyon or Tallulah Gorge is much more fun than spending an hour on a
treadmill,” said the state park system’s Marketing and Communications Manager, Sally Winchester. “In fact, we have
a volunteer at Amicalola Falls State Park who dropped more than 40 pounds simply by hiking up the falls trail several
times a week.”

A similar challenge is the Muddy Spokes Club for bicycle enthusiasts. Members are encouraged to break out their
bicycle helmets and stain-busting laundry detergent as they tackle 11 state parks and 69 miles of trails. After turning
in their membership card, they get a “mud-splattered” t-shirt.

Georgia’s state parks and historic sites have always been known for their outstanding programming. From guided
hikes to snake programs, and from fishing rodeos to living history events, the sites make “accidental learning” fun for
all ages Nearly all sites will offer a special program on the Free Day in the Park set for June 14. These include:

Hayride and History Hike at High Falls State Park north of Macon

Family Fun Day at Gordonia-Alatamaha State Park, Reidsville

Kids Fishing Rodeo at Moccasin Creek State Park on Lake Burton

Endangered Species Day at Panola Mountain State Park in Stockbridge

Father's Day Canoeing and Fishing at Tallulah Gorge State Park

This is just a partial list of all the events happening on June 14. A year’s worth of programs is listed on
www.GeorgiaStateParks.org with GO Georgia events marked with the initiative’s logo.

Google has signed on as a founding sponsor of GO Georgia. Best known as the leading Internet search engine and
pioneer in online advertising, Google will provide expertise and services including the use of Google’s Adwords,
Analytics, Maps, Google Earth, YouTube, Picasa and Google Gadgets. As a founding sponsor, all events will include
Google branding, including events at state parks and historic sites, offsite events, and user-generated and
customized sponsored events.

June is National Great Outdoors Month, a designation given by the White House and governors nationwide. Any
agency or organization interested in incorporating GO Georgia in its own efforts can contact Sally Winchester at 404-
656-0559 or sally.winchester@dnr.state.ga.us.

\.

High-tech Treasure Hunt Launched in Minnesota State Parks
By Scott Pengelly, Minnesota Department of Natural Resources

How do you get “techies” interested in visiting state parks? That is among questions being addressed by Minnesota
state parks officials, who are faced with flat state park visitor numbers despite a growing state population

Geocaching is one of their answers.

Geocaching is a high-tech treasure hunt using a global positioning system (GPS). It provides those who love playing
with new electronic gadgets a reason to explore the great outdoors in Minnesota’s state parks.

The challenge for participants is to locate an outdoor treasure or “cache” hidden in the park. Players enter
coordinates from www.mnstateparks.com into their GPS receiver to search for the cache. There is a registration
logbook in each cache. Because it's the custom for geocachers to take a trinket and leave a trinket, the caches may
also contain surprises.
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With Minnesota celebrating its 150" anniversary, special Sesquicentennial medallions are being hidden in caches
throughout the summer. Every cache also has collectible history cards for that park.

Those who don’t own a GPS receiver aren't left out. The Minnesota DNR has partnered with “big box” electronics
retailer Best Buy, which is headquartered in Minnesota. People not familiar with the technology can receive hands-on
GPS training from state parks staff or volunteers at any of 16 designated demo state parks, where they can borrow
Best Buy GPS receivers at no charge.

The Minnesota DNR also worked with members of the Minnesota Geocaching
Association to design cache searches that range from easy “park and grab”
caches, to hunts that involve treks, to multi-caches in which clues from one
cache lead participants to the next.

Courtland Nelson, director of the Minnesota DNR Parks Division, said early
indications are that geocaching is a draw. “It promises to bring new visitors —
especially young people — to our parks and the outdoors. A humber of studies
show the value of reconnecting children with nature. With the interest kids
have in technology and their ability to use devices like these GPS receivers for
geocaching, this program should be a good fit.”

A video of a kickoff event can be viewed on YouTube at
http://www.youtube.com/watch?v=bXsqgmhztcOw

The Minnesota State Parks Geocaching History Challenge is one of 150
special Sesquicentennial programs developed to commemorate Minnesota’s
150 years of statehood. These activities are listed at www.mndnr.gov.

To read more about this new DNR program, visit their Web site at
www.mndnr.gov/geocaching.

Teaming with Wildlife Updates and Other News from A FWA
By Laura MacLean, Association of Fish and Wildlife Agencies

Teaming with Wildlife Staff Update  This summer, Teaming with Wildlife will welcome a new team member.

The Association currently is in the process of identifying and interviewing candidates for a new Teaming with Wildlife
Director. Later this summer, we will be posting an announcement to fill the Program Associate role. The Association
wishes Naomi Edelson and Dave Chadwick the best in their new positions.

News from National Fish Habitat Action Plan (NFHAP) In May 2008, NFHAP unveiled its all-new Web

site including an updated look, interactive U.S. map taking visitors through the Action Plan’s 2008 “10 Waters To
Watch,” case studies of all the Fish Habitat Partnerships NFHAP supports, and easy access to join the effort to help
conserve aquatic habitats.

The National Fish Habitat Action Plan Board s pleased to announce the appointment of Kelly Hepler (Alaska,
Department of Fish & Game) as chairman of the Board. Hepler replaces John Cooper, who is retiring. Hepler
becomes just the second chairman elected to the board, since Cooper was appointed founding chairman in October
2006. Hepler brings 29 years of experience with the Alaska Department of Fish & Game to the Board chair position
and a life-long commitment to natural resource conservation.

The Association's new Amphibian and Reptile Subcommittee _, reporting to the Wildlife Resources Policy
Committee (WRPC), is now fully active with Dave Erickson (MO) and Eric Gardner (AZ) serving as Chair and Vice-
chair, respectively. Atthe North American Wildlife and Natural Resources Conference, the WRPC approved the
Subcommittee's charge and initial membership representing 12 states, five federal agencies, two provinces and one
NGO.
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On the Radar
— “On the Radar” is a new column designed to help ACI members stay abreast of various issues
m::— that may be on the horizon...things communications professionals need to keep their eyes on
for future information! We welcome new ideas or article submissions for this column.

Lead and Wildlife: An Unexpected Risk?

There’s been a lot of conversation about lead in the environment over several years — it's a poisonous metal,
dangerous for both people (health risks from ingesting or inhaling particles include brain damage and stroke) and
wildlife. There are laws to try and protect kids from lead paint in their homes and on their toy trains and such; and
other laws prohibiting lead in gasoline in the United States. Untold numbers of waterfowl have been spared death by
lead poisoning since the 1991 nationwide ban on lead shot. Some states have taken steps to remove lead from
anglers’ tackle boxes to protect loons and other water birds that slurp up small sinkers from pond bottoms.

This spring, the lead-and-wildlife issue came up in a somewhat unexpected place...food pantries.

It started in North Dakota in March, after a CT-scan study by a concerned doctor detected metal in 53 of 95 packages
of ground venison that had been given to food pantries through the statewide hunter donation program. The metal in
the meat was lead fragments from rifle bullets, which apparently travel quite far from the bullet channel and are
therefore not always removed with careful butchering. State health officials reacted to the study findings by issuing an
advisory essentially recalling venison from food pantries and keeping it off the shelves until further notice.

lowa followed with a ban and a meat sampling survey of its own, but lifted the ban when only two of 10 samples had
detectable lead levels (those two had only trace amounts). An X-ray study in Wyoming showed metal in 80 percent of
ground venison from gun-killed white-tailed deer; 92 percent of the fragments were lead -some dust-sized and others
the size of sesame seeds.

It's unknown whether any humans have died or been sickened by lead in hunter-shot meat, though scientists
associated with the Peregrine Fund suggest that it could have impacts on people similar to those affecting raptors.
They have documented that condors have high lead levels and have concluded that it's because of ingesting gut piles
and dead hunter-shot animals. Most hunters in condor reintroduction country in Arizona have reportedly switched to
non-lead ammo. (Copper is apparently the most widely available alternative.)

The full proceedings of a May 2008 Peregrine Fund-sponsored conference - Ingestion of Spent Lead Ammunition:
Implications for Wildlife and Humans -- haven't yet been published. It does not appear that any proof was offered to
link hunter-shot meat with lead poisoning in humans, though certainly a risk may exist based on lead levels in the
meat as described by the abstracts. One abstract says:

“Our results suggest that people frequently ingest metallic lead when they consume deer killed with standard
lead-based rifle bullets and processed by normal commercial procedures. Potential health risks of doing so
can be inferred but actual risk is unknown, indicating a compelling need for epidemiological, toxicological,
and other avenues of investigation.”

North Dakota is planning additional studies on lead in wild game and lead levels in children and working on guidelines
on the proper cleaning and dressing of game meat to reduce exposure to lead. Stay tuned for more updates!

OTHER NEWS

e

Introducing K-Fish Magazine
By Donna Leonard, Southwick Associates, Inc.

In partnership with K-FISH Media, Southwick Associates, Inc. has launched a new kids fishing magazine called K-
FISH Magazine . Copies of the first issue are available free of charge to state agencies and others groups who
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conduct youth fishing and aquatic education programs. The magazine is designed
to reinforce the fishing lessons and positive fishing experience that kids enjoy at
fishing derbies and other fishing/aguatic education venues.

We have already received requests from state and federal fisheries programs for
over 400,000 copies. For kids who subscribe, each future issue will be full of
fishing tips for all levels of experience. Our focus is on the fun of fishing, enjoying
the outdoors, fishing and outdoor safety and how to act responsibly outdoors. Our
experienced contributing writers include Sharon Rushton, George McKinley and
Christina Nelson.

This first issue of K-FISH Magazine was a promotional issue demonstrating the
content, direction, and appearance of future issues. K-FISH Magazine will be
published twice a year at approximately 24-48 pages. The subscription rate is
$4.00 per year. If advertising support remains strong, we will continue to provide
promotional issues free of charge to state and federal agencies and other youth
fishing programs each year. Our initial distribution of K-FISH Magazine has been
a success, and we hope K-FISH Magazine continues to spread the joy of fishing
to young people all across the country!

Wetlands Maps Available on Google Earth

U.S. Fish and Wildlife Service maps of the National Wetlands Inventory are now available for viewing
using Google Earth. The wetlands inventory includes wetlands data for approximately 60 percent of the
conterminous United States, as well as portions of Alaska, Hawaii, and Puerto Rico.

The mission of the Service’s National Wetlands Inventory office is to provide citizens of the United States and its
Trust Territories with current geospatially referenced information on the status, extent, characteristics and functions of
wetland, riparian, deepwater and related aquatic habitats in priority areas to promote conservation of these
resources. The maps and associated data are used extensively as part of wildlife management and conservation
activities by state and federal wildlife agencies, private conservation organizations and others.

To get started using the maps, please visit http://www.fws.gov/nwi/WetlandsData/GoogleEarth.htm. Please note that
Google Earth version 4.2, or higher, is required to run this file.

More information about NWI can be found at http://www.fws.gov/nwi/index.html.

/; A\ News of the Weird

~\

If you encounter bizarre headlines from your state that we can include in future issues of The
Balance Wheel, please send the story or a link to Dottie Head, TBW editor, at
dottiehead1@yahoo.com. A few caveats: 1) they must involve agency personnel, and 2) they
should be humorous, but not tragic....in other words, nobody was seriously injured or killed. Enjoy!

Warning to Trespassers
Submitted by Scott Pengelly, Minnesota Department of Natural Resources

A Minnesota conservation officer came across this sign posted on an unoccupied seasonal lake cabin “Warning,
trespassers will be atomized and beamed to Pluto.”

PGA Golfer Charged with Cruelty to Animals
Submitted by Scott Ball, Florida Fish and Wildlife Conservation Commission

PGA Tour professional Tripp Isenhour found himself in hot water with the Florida Fish and
Wildlife Conservation Commission when he purposely killed a red-shouldered hawk that was

making noise during shooting of a “Shoot Like a Pro” series at Grand Cypress Golf Course in
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Florida. Isenhour faces charges of cruelty to animals and killing a migratory bird that could earn him up to 14 months
of jail time.

According to reports, Isenhour and a crew had to repeatedly re-shoot a scene because the hawk was making noise.
Isenhour first began hitting balls at the bird when it was 300 yards away, but he couldn't hit it. Then the hawk moved
closer, to about 75 yards, and Isenhour started hitting at the bird again until he hit the hawk in the head and killed it.

Isenhour is not the first golfer to hit a bird. There are numerous reports of accidental hits. The difference is that the
golfer hit the bird on purpose. Isenhour, age 39, claimed in a statement issued through his agent that he is an animal
lover. His actions indicate otherwise.

Stay tuned for the judges decision!

UPCOMING EVENTS & DEADLINES

Outdoor Writers Association of America (OWAA)-  June 21-24, Bismark, ND

Midwest Association of Fish and Wildlife Agencies- June 29-July 2, Holiday Inn, Estes Park,
Colo.

ACI Annual Conference -July 14-18, Millennium Maxwell House Hotel, Nashville, Tenn.
AFWA Annual Meeting -Sept. 7-12, Saratoga Springs, N.Y.
Southeastern Association of Fish and Wildlife Agenc ies (SEAFWA)- Oct. 11-15, Corpus Christi, Tex.

North American Association for Environmental Educat ion (NAAEE) Annual Conference- Oct. 15-18, Wichita,
Kan.

Aquatic Resources Education Association-  Oct. 17-21, Corpus Christi, Tex.

The Wildlife Society 15" Annual Conference -Nov. 8-12, Miami, Fla.

-

,/J ~ | MEMBER NEWS

| v

The Healing Power of Positive Thinking... Update on Kay Ellerhoff

One of our most beloved and long-time ACI members, Kay Ellerhoff, was
stricken several months ago with an illness that left her paralyzed. Since
that time she has embarked on several methods of physical therapy, both
traditional and nontraditional. Throughout her treatments Kay refused to
give up, and because of her tenacity (translated that means hard-
headedness) she is now walking on her own. She is even using a treadmill
during her physical therapy classes. In Kay’'s own words, “...I'm
progressing, walking some on my own two footies (it ain't far and it ain't
purty!'y AND, MOST OF ALL, hoping I'll be able to see everybody in
Nashville.”

A benign cyst was removed from Kay’s spinal cord last fall, leaving her

paralyzed below the waist. Although she went home in a wheel chair Kay
kept a positive outlook on her situation, continuing to experiment with various forms of physical therapy. She
progressed to a walker, and then recently graduated to her own two legs. Kay says she still needs a cane and her
walking is a little feeble, but progress is taking place on a regular basis.
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Kay was awarded a lifetime membership in ACI for her outstanding dedication and service to our association. She
served as president for 1984-86 and received the ACI Spirit Award in 1987. She is an active volunteer with the
annual ACI awards serving as a category chair. Kay is also the association’s primary contact for recruiting, reserving,
and committing state agencies for future conference locations.

Go Kay! We are all sending out our positive thoughts, prayers and wishes to you. We have a place reserved for you
in Tennessee.

Edelson Bids Adieu to AFWA

As many of you know, | am the proud mama of a now-9-month-old-boy, Refael Benjamin Shore. He is the delight of
my husband’s and my life. | have been with the Association as the Teaming with Wildlife Director since 1991; it is
now time for me to leave this full-time (and more) position and devote some of my dedication and passion to my
family.

Having been here since the beginning of Teaming with Wildlife, quite simply, it is hard to leave. | remember when |
was hired, | was told to get the money and get a coalition. | am proud that both were accomplished. We led the
creation and activation of a historic coalition in its size and breadth to raise awareness over the need for greater
funding to help states prevent wildlife from becoming endangered. Because of this coalition’s work, over $600M in
new conservation funding is on the ground helping wildlife. Of course the work is not done and the Association will
be hiring a replacement to continue to seek dedicated funding.

As many people say about working in the wildlife conservation community, the people are great and | feel especially
grateful to have made so many close friends over the past decade. | have laughed, cried, sweated, and hoped with
many, many of you. Your friendship and personal support of me and Teaming with Wildlife allowed me to persevere
under some difficult conditions and for so long on this one issue.

I am not done working in conservation. | have just accepted a part-time position with the National Wildlife Federation
as senior manager for State Wildlife Programs. In this position, | will be focusing on climate change and wildlife,
including Teaming with Wildlife. For now, you can reach me at nedelson@verizon.net. — Naomi Edelson

AFWA Appoints New Director of Communications and Ma rketing

The Association recently hired Laura MacLean as its new Director of Communications and Marketing . Ms.
MacLean brings to the position more than 14 years of experience executing social issues communications,
marketing, and branding initiatives for organizations including the U.S. Environmental Protection Agency (EPA), the
U.S. Department of Energy, the U.S. Department of Defense, the Centers for Disease Control and Prevention,
CureSearch National Childhood Cancer Foundation and the Emergency Nurses Association.

Most recently, she was the New Media Manager at Danya International, Inc., a health and education communications
consulting firm, where she focused primarily on developing Internet-based social and professional networks and
leading the company's corporate communications. Previously, she spearheaded many environmental
protection/prevention programs including managing both the public and business ENERGY STAR® campaigns and
creating an award-winning educational video called "Climate Change, Wildlife and Wildlands" for EPA.

Ms. MacLean also is a spokeswoman for Trek Bicycle's Women Who Ride campaign and maintains a blog on Trek's
Web site to help build a community of women cyclists.

The Association's Conservation News page is back up and running. It features the most recent updates and
announcements from the conservation, wildlife management and environmental communities of the Association of
Fish and Wildlife Agencies. To post your announcements, email Laura MacLean at Imaclean@fishwildlife.org.

Minnesota Appoints New Communications Director

Colleen Coyne has been nhamed communications director for the Minnesota DNR. Previously she was a
communications manager for the Minnesota Pollution Control Agency. She succeeds Mark LaBarbera, who left to
become marketing manager for Safari Club International in Phoenix, Ariz.
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Minnesota Hires Lead for New Mentoring Program

Mike Kurre has been hired to lead the Minnesota DNR’s new angling and hunting mentoring program. Kurre comes to
the DNR with 20 years of marketing, strategic planning and media experience with Minnesota-based Gander
Mountain outfitters. He is also the co-host of KFAN Outdoors, a weekly outdoor sports radio show.

Stephanie Hussey Named New RBFF Director of State |  nitiatives

Stephanie Hussey has been named RBFF's Director of State Initiatives. In her new position, Hussey will be
responsible for implementing the organization's State Direct Mail Marketing Program and continuing to build
relationships with state fish and wildlife agencies and their partners.

Hussey has 14 years experience working with state fish and wildlife agencies and as one of RBFF's veteran staff
members, she has led the charge on many key products and programs, helping kick off the first National Fishing and
Boating Week and leading the development of the Take Me Fishing™ Event Planning Kit and Passport to Fishing and
Boating Program. She also sits on the Association for Conservation Information's board of directors.

"l am honored to be directing RBFF's state initiatives, which support the state fish and wildlife agencies' efforts to sell
fishing licenses and, ultimately, increase funds for critical conservation projects," said Hussey. "I truly enjoy working
with our state partners and look forward to developing new relationships as we expand our State Direct Malil
Marketing Program and launch a boating registration pilot program with Oregon in the year ahead."

Hussey received a bachelor's degree in biology from Michigan State University and was awarded a Berryman
Fellowship to pursue graduate studies in fisheries and wildlife at Utah State University.
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